


& attractive, amusing, awful
durable, dull

B various, valuable, verbal
P& emotional, effect, expensive
B ridiculous, reliable

= talent, terrible, tiresome
WIP= " interesting, innovative
S - silly, successful, stylish
illegal, impressive,
improbable

egative, new, honsense

gayv. good. alamour




es good Coca Cola
ing people NOKIA
1d live the magic Disney
eas. Driving by you FORD
‘:.—,_,liloney lives CITIBANK
| v‘e the way you see the world SONY
[Awaken your sense NESCAFE
— NIKE
oments. Share life KODAK
Ips protect your skin NIVEA




MAdvertisement

What is advertisement?

® Advantages and disadvantages
of advertisement
at techniques make

rtising so powerful and
essful?



P dvertisement

g tool used to raise public

Sreness of a certain object

ctions of advertisement

& {o‘attract public interest to something;
~  to maintain this interest and constantly

— mind us of a product or a service; to

srm people of a brand or a company



of advertisement

the According the
place

= Qutdoor
= [ndoor




CLOSE THETAP
WHILE BRUSHING.
Colgate’




i rntages

o ocnerate

'semeﬁlgadvantage

S

is beyond our
control, we
cannot fully
eliminate It,
because It is
everywhere, it is
often annoying



Repetition

~ ® Imperative
"X e Bandwagon
® Personification
= =* Memorable slogan



LISTENING

RITING






1. My Success at the Lesson

Where are you now ?

1. I'm at the top because .....

2. I'm at the bottom because ....






