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KOMY HYXEH KPAYACOPCUHI ¢

*MNPEANPUATNI MOAOTO U
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*TAODAAbHbIE MPOEKTDI
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Why Expertise Matters in Collective

Knowledge and Intelligence
posted by Arun Prakash

One of the more interesting areas of crowdsourcing
today is in the area of collective knowledge and
intelligence — often referred to as Q&A. Quora, one of
the more recognizable names, currently focuses on
startup and Silicon Valley related matters. Recently
Jig. a site that allows users to post needs and have
them answered. raised $3 million in financing. Of
course, Yahoo! Answers is the original pioneer of Q&A, delivering answers to
everyday topics such as parenting and gardening.
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An Extreme Approach? How Microtask

Breaks Projects Down into Tiny Tasks
posted by Steve Bynghall

One company which have had a reasonable amount of
COCIYMM 4ean  Media coverage in the last few months are a Finnish

B =" company called Microtask. | think they're a very
interesting specimen in the crowdsourcing landscape —
someone taking an almost automated approach to crowdsourcing just about as
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Getting Results - -

From Crowds e Free book chapters

e Crowd frameworks

o Latest research

Click here for high-res framework and discussion
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KpQyACOPCHHI B MPOACKE CDYTOOAOK.
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MCTOHHMKN:

= MATEPUAAbI KHUTU Akedodoa Xay «KpayACOPCUHT.
KOAAEKTUBHbBIM PA3YM KAOK MHCTRYMEHT PA3BUTS
Om3Hecay
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