Public Relations, kak
OloQKEeTHOE npoaBuMXKeHUe Ans
cTapTanos



PR

PR KaK MCKYCCTBO

BCGMMpHaH accambnes accouuaumm PR: «CBsi3n C OOLLECTBEHHOCTbIO - 3TO MUCKYCCTBO M couualribHasa HaykKa no aHanumasy TeHAEHUUN,
NPOrHoO3nMpoBaHUKO nocneacTeui, KOHCYINbTUPOBaHUKO pyKOBOﬂMTeﬂeVI opraHn3auunn n BHEOPEHUIO MporpamMm, KOTopble AO0JIKHbl OAUMHAKOBO
CNyXntb nHTEPECaM OpraHn3aumm n 00LLEeCTBEHHOCTU»

PR KaK cdpepa AeAaTenbHOCTUN (KOMMYHUKaLNN)

«PR- 3TO yCUNUSA, HanpaBreHHble Ha To, YTobbl yGeanTb 06LLEeCTBEHHOCTb USMEHWUTL CBOV MOAX0M UIU CBOW AECTBUS, a TaKkKe Ha rapMOHU3aLuio
OeATenbHOCTU opraH13aLun B COOTBETCTBUM C UHTEpecamu 06LLIECTBEHHOCTU U HaobopoT». 3. bepHeiia

PR KaK qZ)yHKLI,I/IFI yrnpaBsiieHNA KOMMYHUKaUNAMHAU

«PR — aBnseTcs yHKUMENn MeHeI)KMEHTa, KOTopas yCTaHaBnMBaeT U NOAAEMKUBAET B3aMMOBbLIrOAHbIE OTHOLUEHUS MeXay opraHusaumen u
ny6rnmKon, OT KOTOPbIX 3aBUCUT ycnex n Heyaadax. C. Katnun

PR KaK cTpaTternsa ynpasreHnsa KOMMYHUKaLUAMun

«PR — 310 adbpekTnBHAs cTpaTerus B obrnactu ynpaeneHus o6LwecTBeHHbIM MHeHVeM». . T, Movenuos

PR Kak cucrtema

«PR» npeacraBnsieT coOON LENOCTHYI0 CUCTEMY, BKITHOYaloLWyo B cebsi pasnuyHbie HanpaBneHus u cneumanusaummn: ceasm co CMU, ceasm ¢
MECTHbIM COOOLLECTBOM, CBSA3M C MHBECTOpPaMW, KOPMOpaTMBHbIE KOMMYHMKauuW, nobbuctckas AeATenbHOCTb U CBA3WM C FOCCTPYKTypamu,
n3bmparenbHble TEXHONOrNN, OUHAHCOBbIV, KPU3UCHDBIN «Mabnuk punenwH3» n ap.» 3. B. Kongpatees u P. H. AGpamos



Lienun PR

[TosnumnoHmnpoBaHne obbeKTa, ToBapa n/mnm
yCInyru

[ToBbILLEHWE penyTaunn

AHTUpeKnama (Mnu CHUXXeHne nmuaxa)
OTCcTponKa OT KOHKYPEHTOB

KoHTppeknama (Unv oTMbIB)



IlccnenoBaHUA

KaK OCHOBa lnpoeegeHnd MHTErpnpoBaHHbIX
MapPKETUHIOBbLIX KOMMyHI/IKaLI,I/II7|

MoHuTopuHr CMU
N3y4yeHue Social media network
AHanuns3 gedaTenbHOCTU KOHKYPEHTOB



[TnaHnpoBaHue PR oeAaTenbHOCTH

“BaxHO 3Hamb, Ymo rriaHuUposaHue rnooxooda u ebibop
U3 Habopa 803MOXKHbIX 8UO0O8 0essmeribHOCMuU, 10
KpalHelu Mepe, mak Xe 8aHbl, Kak U rnposedeHue 8
XXU3Hb.

[Mumep I puH
[lonrocpo4yHoe nnaHupoBaHue

OnepaTnuBHOE NNaHNpoOBaHNE



TakTuka PR akTUBHOCTU

Pabota co CMW (6a3a CMW, TexHonorna B3aMmoaencTeus,
NHULUMPOBaHME Nybrnmkauun)

PR-TEKCTbI (CTaTbK, Npecc-pennsbl)

MeponpuaTtnsa gna npeccol (npecc-KoHdepeHUun, npecc-Typ,
npecc-3aBTpak, Kpyrnbi CTOnM)

KoMmMyHMKauum B UHTepHeTe (HOBOCTHbIE CauThl, social media)
CanT koMmnaHmu

KopnopaTuneHbie Megna v BHyTPeHHUU PR

PR 1 OnarotBOpUTENbLHOCTbL, CoUuMarnbHas NoNMTUKa KOMMaHuu

PR-NPOEKTbI (OpraHmM3aumsa Bbixoga KHUMM, dunbma,
npe3eHTaunu, OTKpbITUS U Np.)

PR Ha BbICTaBKax



AHanuns pabotbl co CMWU

KauecTBo 6a3bl cCpeacTB MaccoBoi MHdopMaLuu.

KonnyectBo penn3oB, NOAroTOBMNEHHbIX U PpacnNpPOCTPaHEHHbIX B
CMU

KauyecTBO cocTaBneHusa coodbweHmnn ana CMW.

KonnyectBo nposeaeHHbIx meponpuatnn ansg CMW/c yyactuem
CMW.

YpoBeHb MHOPMALIMOHHbIX NMOBOOB.

CnekTtp KoHTakToB co CMW.

[MnaHmnpoBaHue B cdepe cesasen co CMU
KayecTBO apxnBa 1 OTHETHOCTMN.

MeTtoabl oueHkn adpdpekTnBHOCTM cBA3en co CMI.



AHann3 paboTbl C COLCETAMM

QPP EKTUBHOCTb aKKayHTOB
— KonunyectBeHHble nokasaTtenu — nogun, noctbl, KOMMEHTbI
— KayecTBeHHble — NO3UTUB/HEraTuB, KOMMEHTbI

AHanns adppekTMBHOCTU SMM-MepPONPUATUA
AHann3 SMM-0eAaTenbHOCTN KOHKYPEHTOB
N3y4yeHne Tpadduka

AHanmns passBuTnUda ceteu



A 4yTO ganbLue?



CMm. cnang Ne6



Cnacubo!

Anekcen Cynmmos
www.sulimoff.ru

BNy »OBL



