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TEORIE WYBORU | Cwicser
KONSUMENTA



UPROSZCZONY MODEL

Zalozenia:

W celu uproszczenia rozwaza badamy decyzj€ konsumenta, kitéry kupuje
tylko dwa dobra: pepsi i pizze.

Konsument dysponuje dochodem na poziomie 1000 $ na miesigc i catoSC tej
kwoty przekazuje na zakup powyZszych débr konsumpcyijnych.

Litr pepsi kosztuje 2 $, a cena pizzy wynosi 10 $.



OGRANICZENIE BUDZETOWE: NA
CO MOZE SOBIE POZWOLIC
KONSUMENT?

Ograniczenie budzetowe pokazuje rézZne koszyki débr, na ktére moZe sobie pozwoliC
konsument dysponujgcy dochodem o danej wysokoSci.

The budget constraint shows the various bundles of goods that the consumer can Figu re 1
buy for a given income. Here the consumer buys bundles of pizza and Pepsi. The
table and graph show what the consumer can afford if his income is $1,000, the The Consumer’s Budget
price of pizza is $10, and the price of Pepsi is $2. Constraint
Number Pints Spending Spending Total Quantity
of Pizzas of Pepsi on Pizza on Pepsi Spending of Pepsi
100 0 $1,000 $ 0 $1,000 5004°
90 50 900 100 1,000
80 100 800 200 1,000
70 150 700 300 1,000
60 200 600 400 1,000
50 250 500 500 1,000
40 300 400 600 1,000
30 350 300 700 1,000 2 :
20 400 200 800 1,000 )
10 450 100 900 1,000 sl
0 500 0 1,000 1,000 budget constraint
i A




PREFERENCIJE: CZEGO CHCE
KONSUMENT?

KRZYWE OBOJETNOSCI JAKO
RZEDZIE OPISL) PREFERENCI

ecyzje ¢konsumenta nie o od ograniczenia
budzetowego, lecz takZe od preferencji dotyczgcych débr.

Preferencie konsumenta pozwalajg mu wybieraC miedzy
rozmaitymi koszykami dobr.

Preferencie konsumenta graficznie moZemy przedstawiC za

pomocg tak zwanych krzywych obojetnoSci, obrazujgcych
wszystkie kombinacje dwu doébr dajgce konsumentowi takg sam@
catkowitg uZytecznoSC.



Figure 2 Quantity
of Pepsi
The Consumer’s Preferences

The consumer’s preferences are represented with
indifference curves, which show the combinations

of pizza and Pepsi that make the consumer equally
satisfied. Because the consumer prefers more of a
good, points on a higher indifference curve (I, here)
are preferred to points on a lower indifference curve
(1). The marginal rate of substitution (MRS) shows the
rate at which the consumer is willing to trade Pepsi for
pizza. It measures the quantity of Pepsi the consumer
must be given in exchange for 1 pizza.

)

Indifference
Curve, /4

Quantity
of Pizza




CZTERY CECHY KRZYWYCH
OBOJETNOSCI

Konsument woli wyZsze krzywe oboj€tnoSci od niZszych krzywych obojetnoSci.
Krzywe obojetnoSci sg nachylone ku dotowi.
Krzywe oboj€tnoSci nie przecinajg si€.

Krzywe obojetnoSci sg wygi€te w kierunku poczgtku uktadu wspétrzednych.



DECYZJE OPTYMALNE
KONSUMENTA

Konsument wybiera taki punkt na swojej linii ograniczenia budZetowego, ktéry lezy na
najwyZszej krzywej obojetnosci.

Figure 3 Quantity
of Pepsi
The Consumer’s Optimum

The consumer chooses the point on his
budget constraint that lies on the highest
indifference curve. At this point, called the
optimum, the marginal rate of substitution
equals the relative price of the two goods.
Here the highest indifference curve the
consumer can reach is I,. The consumer prefers
point A, which lies on indifference curve I,
but the consumer cannot afford this bundle
of pizza and Pepsi. By contrast, point B

is affordable, but because it lies on a lower

indifference curve, the consumer does not 0 Qt;a:'tlty
prefer it. o

Optimum

Budget constraint




ZMIANY DOCHODU A OPTIMUM
KONSUMENTA

Figure 7

An Increase in Income
When the consumer’s income
rises, the budget constraint
shifts out. If both goods are
normal goods, the consumer
responds to the increase

in income by buying more

of both of them. Here the
consumer buys more pizza
and more Pepsi.

Quantity
of Pepsi

3....and
Pepsi =
consumption.

/New budget constraint

1. An increase in income shifts the
budget constraint cutward . . .

New optimum

Initial
optimum

ma:/;'/§

3

budget i
(onsllam[
= oy
of Pizza

2. ... raising pizza consumption . . .
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ZMIANA CENY A OPTIMUM
KONSUMENTA

Figure 9

A Change In Price

When the price of Pepsi
falls, the consumer’s budget
constraint shifts outward
and changes slope. The
consumer moves from the
initial optimum to the new
optimum, which changes
his purchases of both pizza
and Pepsi. In this case, the
quantity of Pepsi consumed
rises, and the quantity of
pizza consumed falls.

Quantity
of Pepsi

1,000

New optimum

1. A fall in the price of Pepsi rotates
the budget constraint outward . ,

Initial optimum

Inatial

I,
budget
constraint
“\ 100 Quantity
of Pizza

2. .. .redudng pizza consumption . . .
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EFEKT DOCHODOWY | EFEKT
SUBSTYTUCYJNY

Efekt dochodowy stanowi zmian€ konsumpcji, ktéra powstaje, kiedy zmiana ceny powoduje
przejScie nabywcy na wyZszg lub nizszg krzywg obojetnoSci.

Efekt substytucyjny stanowi zmian€ konsumpcji, ktéra powstaje, kiedy zmiana ceny powoduje
przesuni€cie nabywcy wzdiuz danej krzywej obojetnoSci do punktu o nowej kralNcowej stopie
substytucji.

Przyktad: Pewien wielbiciel pizzy i pepsi na obnizke ceny pepsi reaguje nast€pujgco:

,Swietna wiadomo$¢! Teraz, kiedy pepsi jest tafisza, méj dochéd ma wi€kszg site nabywcza.
W efekcie jestem bogatszy, niz bytem. Poniewaz jestem bogatszy, moge€ kupiC zaréwno
wi€cej pepsi, jak i wi€cej pizzy” (efekt dochodowy)

~Teraz, kiedy cena pepsi si€ obnizyta, dostaje wiecej litrow pepsi za kazdg pizze, z ktérej
rezygnuj€. PoniewaZ pizza jest teraz wzgl€dnie droZsza, powinienem kupowaC mniej pizzy i
wi€cej pepsi”’ (efekt substytucyjny)
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Figure 10

Income and Substitution
Effects

The effect of a change in price can
be broken down into an income
effect and a substitution effect.
The substitution effect—the
movement along an indifference
curve to a point with a different
marginal rate of substitution—

is shown here as the change

from point A to point B along
indifference curve .. The income
effect—the shift to a higher
indifference curve—is shown here
as the change from point B on
indifference curve /, to point C on
indifference curve 1,




Pepsi
Efekt Substytucyjny:

X1 = X2 — efekt substytucyjny dobra X

Y1 = Y2 — efekt substytucyjny dobra
Y

Efekt dochodowy:
X2 - X3 - efekt dochodowy dobra X

Y2 - Y3 — efekt dochodowy dobra Y

Pizza
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DZIEKUJE ZA UWAGE!



