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eopek/siaMma B MHTepHeTe
B I10TOKe oBOCTéEMN O NBMEHEHMNU PEKJIaMHOrIo pblHKa nog

BJINMAHNEM UHTEPHETAa OAHOM N3 CaMOM aKTUBHbIX cen4ac
ABNAETCA TéMa BUAaeopeK/iaMbl B UHTEPHETE.

TunnuyHbin 30-CeKyYHAHbIN POJIMK YMUPaAET, MYy Ha CMEHY
npuxoanT HOoBble hbopMaThbl, NpU3biBaloLWiMe norpeburenen
K ananory. Ho Bugeo He yxoauTt — 3TOT MacCCOBbIN,
MH(POPMALMOHHO HACbILWEHHbIX U SMOLMOHAJILHO
Harpy>eHHbIN TUN KOHTEHTa 3aMMeT CBOe MeCTO U B
HOBOM cpeae. OUEeHKM aHAJIMTUKOB O NepcneKkTuBax
OHJIAMHOBOM BMAeOopeK/iaMbl BNeYaT/JaloT - OCTaNIoCb
TOJZIbKO HAay4YMUTbCH C Hel paboTaTthb.

TexHoNnormm pasmeLweHmss, MOHUTOPUHI 3(P(PEKTUBHOCTH,
AJZINHA, >XaHpbl, NPUBJIEYEeHUeEe NoJib30BaTesNien,
MHTEerpaumsa c ApyrmM KOHTEHTOM - BCe 3TO eLlle He
onpeaeneHo.
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Hepento, ewe 27% - pa3 B

US Online Video Viewers As a Percent of Broadband

Users, Total Internet Users and Total Population, Mecsy
2003-2010
oD ecce 885% 893% 902% 905% =  eMarketer: 6onee Toro, k

82.7% KOHLy 2006 TpeTb

aMepuKaHLUeB cTaplue Tpex ner
CMOTPAT OHJIAUHOBOE BUAEO0
MMUHMMYM pa3 B MecsL; 60%
noJsib3oBaTesie MHTEepPHeTa, a K
2010 - 80%

80.5%

= ComsScore Video Metrix: B
AHBape 2007 123 MnH
aMepMKaHCKUX NnoJsib30oBaTenen

18.8%

2003 2004 2005 2006 2007 2008 2009 2010 (70% wnHTepHeT-ayaAnTOpUMN)
M % of broadband users M % of Internet users nocMmoTpenu 7,2 Mmnpa smaeo.
B % of total population B cpeaHem 59 ponukos B

Mecsau, 151 MumHyTa B Mecsl.
To ecTb 2,6 MMHYTbI Ha POJQINK
® B cpeaAHeM.




Types of Online Video Watched by US Online Video "

Viewers, by Gender, 2006 (% of respondents in each
group)
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Movie previews
35.8%

32.1%

.3%
12.0%

Live sporting events
12.8%

2.2%

Full length movies ]
11.9%
3.3%

Other

Note: n=101 (male), n=92 (female} adults
Source: Piper Jaffray & Co., February 2007

10.1%
7.6%

M Female
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Kak cMOTpAT: npe-poss He HpaButca! Oco6eHHOo YXeHLUHaM.

medigRrevolution *

1nuna vusibwe Lol py mymannbll 74% (@ )X@HLMH —
66%)

AAF: $12 Mmnppa TeneBU3nMOHHbIX PeKJ/1IaMHbIX
6rop>xeToB K 2010 roay nepeHanpaBAT Ha OHJIaWH-
BMAaeo

Burst Media: 56,3% cka3anu, 4TO NOMHAT
peKJ/ilaMHble BCTaBKN B BUAEOKOHTEHTE B MHTEpPHeTe.
Ho 27,9% npekpawaloT CMOTPETb POJIMK, €C/ZI1 UM
nokKasasnm pekJsiamy, n yxoaaT c cata. B yenom He
opob6psatoT (77,5% — «HaBA3UYUBbI», 62,2% -
NMPOCMOTP MNOJIyHaeTCA <« pa3opBaHHbIM>», NMpU4YeM
nocniegHUM apryMeHT yaile NnpuBOANIIN XKEHLUUHDbI).

Synovate: 31,8% nosib3oBaTesien CYUTAIOT, UTO
OHJIANHOBOE BUAEO0 COAEP>KUT CJINLLKOM MHOIO
peKknamsl
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".omom / MHOroMu/JIZIMOHHaA ayaAUuTOPUS — U OHU CMOTpenun cneynasibHo!
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Video resutts for 'dove’

dove evolution
01:14

Ogilvy Toronto. Tim Piper, Mike Kirkl
Directed by T Piper (treatment and p
action) from Reginald Pike. Our tha

Tags: Dove Evolution ad viral mod
Added: 6 months ago in Category: Ente!
From: tpiper

Views: 2,738,340

L 8.8 8 &0
1863 ratings

Dove
01:14

dove
Tags: dove
Added: 5 months ago in Category: Entertainment
From: vanessafrida

Views: 1,096,337 . .
o Unilever: nBuxenue

1258 ratings B HOH-KYHBTypy

Dove Evolution
01:15

Dove Evolution
Tags: dove evolution viral propaganda
Added: 5 months ago in Category: Entertainment

From: malaspin
Views: 1,114,317 @

* % % % ¥

965 ratings
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CneumnanbHbIX CalT NPO PoOsIMKKU — paboTa C TeHAEeHUneuN

Welcome to BRAVIA-Advert.com Latest news feed article

When you're introducing the next generation of television, you want to make an impact - but that BRAVIA advert now live
doesn't mean you have to be predictable. To announce the arrival of the new BRAVIA LCD and Posted on: 13:12, Thursday October
SXRD range, we want to get across a simple message - that the colour you'll see on these 19
screens will be ‘like no other'.

The long awaited 2006 commercial
Watch The Ad for Sony BRAVIA is now live on
www.bravia-advert.com.
Accompanying the launch this week
is 2 5 minute behind the scenes
documentary, a host of new gallery
images, and a range of downloads
including a High Definition version of
the full length ad.
Read the full article

The ad is being shown on your screens! Come and take a look.

Subscribe to our RSS feed.
14 - E Be among the first to know when
18 L & Qe S Y new content is added to this site.
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Opyroun B3rnaa Ha poJib OHIAUH-BUAEO0 B peKkjlaMme

N

Wii for All

02:01

An all new, active way to play. Become more connected to the game than
ever before. Wii provides an experience like no other. You don't just play
Wii. You experience it. Experience Wii.

Tags: Nintendo Wii Ad Advertisement Commercial

Added: 4 months ago in Category: Entertainment

From: Wi

Views: 1,229,818

L. 8. 8.8

4225 ratings

Nissan Qashgal
00:41

Nissan strikes again...
Tags: nissan gashqai crossover skateboard commercial

Added: 2 months ago in Category: Autos & Vehicles
From: chevalblanc61
Views: 423,631

LE. 8. 8.8

358 ratings

o

Camu cmoTpAT! B
3TOM cMTyauum
npeponn u
nocrponn -
HEeUHTepecHO.
MHTepecHO Kak
4yacTb
MHTErpupoBaHHOM
KaMnaHum.

OHNauH-BMAEo He
KaK MeAMa-KaHan, a
HOCUTEJb.

MopTanam Moryr
naaTvTb 3a
aKLeHTupoBaHue
pa3MeLlleHus.
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/ NMpu3Hak ycnexa: napoauu

Why you’ll love a Mac.

The simplest PC upgrade path.

Apple caenan

PS3 vs. Wii - Apple Style! » e 2 Ba>XHYIO Bellb —
’ ﬁh \ R Si i o4yeBUaHYH, HO MaJio
r KTO AenaeT: nocne

POJIMKA OTKPbIBAaeTCH
CTpaHMUKa C
OonucaHueM TOoro ke
npeMMmyLlecTBa

Security Surgery Tech Support
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/ Buneo — 3TO HE TOJ1IbKO POJZIUKMU
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JOURNEY TO
* HOME | THE BRIGHT

JOIN THE [
SING-A-LONG |

), PU®-2007

BECOME A
BELIEVER

e

| MEET THE

ENLIGHTENED

BuaeonepcoHa)xm, MHTerpupoBaHHbIEe B
CaWT, — 3TO TO, KaK areHTCTBa UCNnoJib3yroT
BuAaeo cenyac. NMpomnssBoacTBoO TO XKe —
CTYAMSA, aKTepbl, rpUMep, MOHTaxep,
XpoOMaKeWu, MOHTaXkep.
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TeMmaTnueckuii npocgeccuoHanbHbI Buaeobnor
y

WallStrip.com

O KkoMnaHunax
Beceno. Nartb
MuHyT. Lifelock -
CMOHCOP BbiNycCKa

—

), PN®-2007




