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UccnepoBaHusa Tpacduka camTa
TexHoOMeTpu4yYeckme MeToabl
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Table 1: Basic statistics

Statistics

The analyzed period
(2006.06.01-2006.06.30)

Number of visitors (cookies) 33 161
Number of visitors (cookies) performing visits longer 24 850
than one-page view visits

Average number of visitors (cookies) per hour 69.6
Average number of visitors (cookies) per 24-hours 14778
Number of visits 47 414
Number of visits longer than one-page view visits 34 504
Average number of visits per hour 70.0
Average number of visits per 24-hours 1635.0
Average visit length 7.5
Average visit duration (*) 00:07:00
Average time spent on site (**) 00:09:43
Average number of visits per visitor (cookie) 1.4
Number of page views 363 328
Number of cookie page views 353 153
Number of non-cookie page views 10 175
Average number of page views per hour 5359
Average number of page views per 24-hours 12 528.6
Average number of page views per visitor (cookie) 106

Source: gemiusTraffic 2006.08.01-2006.06.30
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Audience is very demanding

¥ FDIM s

Ectimerade brugere, pr. ime fra 19.8.2008 kl. 0:00 4l 21.2.20038 ki. 23:59, valgte udgivalser
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Ekaporter viste udgivelser til Excml Ehkaporter slle udgivelser il Excel Vin grater i syt vindus

source:
gemiusAudience

- OvHamuka nameHeHus pasmepa ayautopum (cookie users) no BpeMeHu CyTOK ABYX
noptanoB: TV2.DK n DR.DK (nunaepb! B uHTepHeTe [laHun no oxBaTy) B AeHb
yeTBepTbhuMHana no sonendéony Ha Onumnunckmnx urpax B lNMeknHe.

- BceTtpevyanucb coopHbie [laHuu n XopBaTum.
- Ha noprtane TV2.DK wna npsiMasa TpaHCnAUMA MaTya.
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UccnenoBaHUAs ayauTopuUM cCauTa
(cocTtaB, noBeaeHue)

KoMmnnekcHas MeToAuKa:
TexHoMeTpusa + NnunamMeTpusa
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‘iasGemius Visitors (real users) by gender &D
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Source: gemiusProfile, June 2006
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Ge m l US Average number of page views per visitor (real user) and average time
spent on the website per visitor (real user) by gender
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Gemius

Avg. page views per visitor (real user)

16 -

14 4

12

10 1

Number of page views per visitor (real user) of the particular &

sections by economic activity (employment status) ;'YUMT”DF'[
rnive way

14,2
Nabizene modely: Prodej a sluzby:; Uvodni stranka;
N = 360 N =108 N =475

B Working employed (also working students, pensioners)
B Businessman, sole trader (selfemployed)

H Not working — unemployed, person on maternity leave, housewife
O Pensioner (not working)

Source: gemiusProfile, June 2006

* Due the small size of the sample, this particular data is not representative and has only an illustrative purpose.




NUccnepoBaHusAa ayautopuvm
MHTEepHeTa
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OHNanH ayanTopua YKpauHbl

(TexHoMeTpua + nunaeMeTpus + YCTaHOBOYHOE
nccneposaHue ocdbd-nanH)

Maii 2010 Anpenb 2010
ok. 8 907 000 yen. (real users, 14+) oK. 8 669 000 yen. (real users, 16+)
ok. 8 715 000 uen. (real users, 16+) ok. 8 841 000 yen. (real users, 14+)

Mawn 2009
ok. 7 283 000 yen. (real users, 16+)

gemiusAudience, mav 2010 r.
OxBat nccnegoBaHus: oK. 91% yKpaunHCKUX rosib30Batesier MHTEPHETA.

B otueTte npeacraBsieHbl 296 canTos.
Coy-aem oTyeT cocTaB/ieH Ha ocHoBaHun 51 810 aHKeT

source: gemiusAudience, 05.2009,

. 04.2010, 05.2010
:£a: Gemius 1



Cross media
MeauvanorTpebneHume
MeToa: online Ad Hoc
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TeneBnaeHue
TB Kanansl
Korpga B nocnegHni pa3 Bbl cMOTpesin nepeyYymncsieHHble
TesieKaHasbi?
HoBblit kaHan 60% 13% (7% gk 13% | Femmm :

Cpean yKpamHCKuX

+ 0 0 i 70, o, o
1+1 59% 16% 7% W& 11% | Nonb30BaTeNei,

VHTep 58% R 7% KOTOpble Koraa-
CTb 549, 16% 80/0 8% nMGO CMOTpeJ'Il/I

Tenesnsop, HoBbIN
KaHan, 1+1 un
NHTep aBnqaoTcs
6eccnopHbIMU
nvaepamm B
peNnTUHre

|
1
1
I
|
1
ICTV 50% 17% |10% EEA :
|
1
1
I
|
: NMPOTECTUPOBAHHbBIX
I
|
1
1
I
|
1
1
I
|
1

YkpauHa 38% L 14%

HTH 29% 18% | 13% MESWLT

TET 28% 20% 14% [EBTEA

1 kaHan (Poccus) 28% 12% | 12% 25%
5 kaHar 28% 15% | 17% 19%

K1 24% 18% | 13% 22%

KaHasnoB. Tpoe 13
naTn
nosib3oBaTenen
CMOTpENN Kaxabin

CnyTHuKoBble / KabenbHble KaHanbl 46% 11% [10% EEEEE N3 HUX B TEHEHUE
T T T T T 1 Heﬂenm,
0% 20% 40% 60% 80% 100% npeaLlecTBoBaBLUEN
® within the last week ® within the last 1 to 4 weeks onpocy.
m earlier than within the last month never

m ] don't remember
KaHanbl ons onpoca BbiGpaHbl Ha ocHoBaHuUK penTuHra GFK
YKpaunHa sHBapb 2009

N = 1416- respondents who have ever watched TV
Source: gemiusReport, April 2009
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Paauno
CTaHuuun

Korpga B nocnegHni pas Bbl cinywann nepeydymncsieHHble
pagnocraHymmn?

XutFM

15% 13% 17% 27% Pl 1

Cpean 10
paguMoCTaHLUMi NoYTH
TP U3 AEeCATU
nonb3oBaTenemn

ykasanu cnywanu XUT

FM B Teyenve Hepenn,

|
12% 1
|
|
|
|
|
npealecToBaBLUEN |
|
|
|
|
|
|
|

Knee FM

11% 26% 29%

JTTrokc FM, Mepeblii

0,
pasBrekaTenbHbll R

12% 22% 30%

Espona Mntoc 22% 31%

13% 14%

Petpo FM 27% 29% onpocy. Crnegyrwmmm c
WHOMKaATOpaMn Ha
ypoBHe 23% oka3zanncb
Kncc FM n JTiokc FM,
MepBbin
pa3BfieKaTenbHbIN

27% 32% e e =

Pycckoe pagmo 25% 32%

Hawe paguvo 23% 33%

ABTOpaguo 17%

42% 29% KaHanbl ans onpoca Bbl6paHbl
Ha OCHOBaHWMWN peUTUHra
35% 32%, MMI YkpaunHa 2008/3 +
2008/4 — Pagno

10%

Paawvo LLlaHcoH 13% 6%

10% 10% 13%

T T T T

Paano Menoaus

0% 20% 40% 60% 80% 100%
® within the last week ®m withinthe last 1 to 4 weeks
m earlier than within the last month never

m ] don't remember

N =1334- respondents who have ever listened to the radio
Source: gemiusReport, April 2009
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ObLwee megmnanoTpebnerHne

YacToTa

Korpga B nocnegHwmi pas Bbl... ?

NcKanm UH. B 96 3 |
WHTEpHETE
npoBepsn4 91 5 23
e-mail %
cMoTpenu 80 9 6 5
B %
cnywanm 65 11 11
paano %
obuwanucb B Yatax uamn 57 11 14 18
coobuiectBax %
UynTanm exenHeBHYIO 55 17 12
npeccy %
obwanunce B 52 8 |8 31
MecceHaXepax %
ynTanu exeHenesnbHble 52 20 13
n3gaHus %
ynTanu 51 16 24 8
KHUTY %
ynTanm exemecsiyHble 40 24 21 16
n3naHus %
XOOUN B 16 25 46 14
KMHO ' ' ' ' ' Yo
0 20 40 60 80 100%

%
H B TedyeHune

» PSAEEY yem mecaL
Hasaa

N=1500 - all respondents

‘it Gemius

%

o] 0,
HB T/gqume nocn/&cmwx 4

HAREFR

a

%

[MouTn BCE yKpanHcKkue
nosib3oBaTesnun
MHTEepHeTa nuckanm
WHopMauuio B
MHTEpHEeTe 1 NpoBepanu
3NIEKTPOHHYIO MOYTY B
TeuyeHune Hegenw,
npeaLwecTBOBaBLUEN
onpocy. Aing npocMoTpa
TB pe3ynbTaT HUXe Ha
16%, yeM ansa «OHNamH-
cepdpuHra». Ok. 2 n3 3
nonb3oBaTesnen
cnywanu paguo B
TeyeHune Hegenm,
npegLecTeoBaBLUEN
onpocy.

MeHee nonynsapHbIMU
BMOAMN aKTUBHOCTU
ABNISIETCSA YTEHMNE
exeMecsUHbIX U3aaHnn
M Noxo4 B KMHOTeaTp.

Source: gemiusReport, April 2009

15



CMOTPEN BMAEO Unu
B

cnywan
paavo

ynTan exenHeBHbIE
n3paHus

UUTan eXeHeAENIbHbIE
n3naHmA

ynuTan exeMecsayHble
n3naHusa

cnonb3oBaHue «TpaauLUMOHHBIX Meana» B UHTEPHETE
ObLliee pacnpeneneHme

BbI korga-Hnéyap ... ?
[TpOUEHT MoI0XNTE/IbHBIX OTBETOB

85%

66%

59%

54%

43%

I

0% 20% 40% 60% 80% 100%

N =1500 - all respondents

‘it Gemius

| Bonee yeTblpex U3 NaTn _
| UHTEpHeT-nonb3oBaTenen
1 YKpauHbl CMOTpENu B
I MHTepHeTe TB nnu
: Bnaeo. Ha BTopoM MecTe
| — Mpoc/ylInBaHe paavo
| OHNIANH, YTEeHMne

I 5N1eKTPOHHbIX BEPCUI
I exxeqHEBHbIX ra3er
| HEMHOrMM MeHee
| nonynapHo.bonee
I MONOBUHbI PECMOHAEHTOB
I Takxke untanm

| exeHe/ieNbHble XypHarbl
| B MHTEpHETE.

I HauMeHbLlLee, HO BCe Xe
I BbICOKOE Yyncno

| nonbsosarteneit yuTaioT

| ©XKEMECAYHbIE XYypHarbl

1 OHNamH - 40%.

I

Source: gemiusReport, April 2009
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Ob6bwee MeananoTpebneHumne

Yacbl ncnonb3oBaHUsA B pabouyne aHU

100%

90% -
80% -

70%
60%
50%
40%
30%
20%
10%

0%

=TV (N=1420)
-=-Radio (N=1328)
Instant messenger (N=1114)

0:00 - 00:59
1:00 - 01:59

B kakue 4acbl Bbl 06b14HO ... cMmompume TB, cnywaeme
paduo, obwaemecb 8 MecceHOXepax?

2:00 - 02:59
3:00 - 03:59
4:00 - 04:59
5:00 - 05:59
6:00 - 06:59
7:00 - 07:59
8:00 - 08:59
9:00 - 09:59

10:00 - 10:59

11:00 - 11:59
12:00 - 12:59

13:00 - 13:59
14:00 - 14:59

N — pecrioHAeHTbI, KOTOpbIE yKaszasin, 4To rNpoBOANIN

Takyro aKTMBHOCTb B TeYeHne nocsiegHnx 3-4 Hepesb

Gemius

15:00 - 15:59

16:00 - 16:59
17:00 - 17:59
18:00 - 18:59
19:00 - 19:59
20:00 - 20:59
21:00 - 21:59
22:00 - 22:59
23:00 - 23:59

hard to say

PacnpegeneHune no
yacam gna 1B, paavo
n obLeHuo B
MecceH)Xepax B
paboune aHu
MOKa3bIBaET, YTO
CaMbl BbICOKUI MPOLEHT

|
|
|
|
|
|
|
|
|
nonb3yeTca !
MecceHaxepamm :
YTPOM W AHEM. I
Moaenu |
TENECMOTPEHUA U !
paauvocayLwaHus :
3HAYUTENbHO "
OT/INYAKTCS OT I
NoNb30BaHUSA I
MecceHaXepaMu: :
CaMbli BbICOKUW |
YPOBEHb — BEYEPOM; a
15-20% nonb3oBatenen |
cruLalT paguo paamo :
TakKXXe W OHEM, |

Source: gemiusReport, April 2009
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100%

90% -
80% -

70%
60%
50%
40%
30%
20%
10%

0%

N — pecrioHAeHTbI, KOTOpbIE yKaszasin, 4To rNpoBOANIN
TaKyto aKTUBHOCTb B TEYEHUE M0CAEAHNX 3-4 HeAe/b

=TV (N=1420)
-=-Radio (N=1328)
Instant messenger (N=1114)

0:00 - 00:59
1:00 - 01:59

ObLwee megmnanoTpebneHue
Yacbkl nCnonb30BaHUS B BbIXOAHbIE U NPa3aHUKA

B kakmne 4yacbl Bbl 06bI4HO... cMOTpHuTe TB,
cnywaere pagno, obLjaerecb B MecceHpg)kepax?

2:00 - 02:59
3:00 - 03:59
4:00 - 04:59
5:00 - 05:59
6:00 - 06:59
7:00 - 07:59
8:00 - 08:59
9:00 - 09:59

10:00 - 10:59

11:00 - 11:59
12:00 - 12:59

13:00 - 13:59

14:00 - 14:59
15:00 - 15:59

Gemius

16:00 - 16:59
17:00 - 17:59

18:00 - 18:59
19:00 - 19:59
20:00 - 20:59
21:00 - 21:59
22:00 - 22:59
23:00 - 23:59

hard to say

CpaBHUTenbHOE

pacnpeaeneHue no TB,

paano u
MecceHaXepaMm no
BPEMEHM CYTOK B
Hepaboune aHu
nokasblBaeT pagvmo

CNyLwatoT NPUMEPHO Ha
0AMHAKOBOM YpPOBHEe C

HeboNbLWNM POCTOM

nepea nNosyaHeM, B TO

BpeMsa Kak TB u
MecceHaxXepbl
NCMOJIb3YITCS B
OCHOBHOM AHEM U
BeyepoM. [lpocMoTp
TB - Beaywmmn
BEeYEepHUN BUA
neatenbHocTn (06
3TOM 3asBUN OK.
40-45%
pPeCcrnoHAEHTOB).

Source: gemiusReport, April 2009
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U3ameHeHUusa B MegunanotpebneHunm [case — Poland]

80%
70%
60%
50%
40%
30%
20%
10%

0%

689
“ 64%

websites email instant messagers

B October2004 M December 2008

80%
70%
60%
50%
40%
30%
20%
10%

0%

69%

53%

59%

44%
39%

32%

television

radio daily press

October2004 H® December 2008

source: gemiusAdHoc, 01.09

- UccnepoBaHus B MNMonbLue nokKasasrinm, 4To UHTepHeT CTAaHOBUTCA MeaunaKaHalioM

«exegHeBHOro I'IOTpGG.I'IeH na».

- B Tabnuuyax nokasaHo nameHeHue Aoren B OTBETE Ha BONPOC ,,YKaXuTe, 4To U3
nepeuyucneHHoro Bl genanu B4epa” B 2004 n 2008 rr. B NonbLue.

- TpeHp oyeBMAaeH: 3a 4 roga YacToTa NOfIb30BaHUA OCHOBHbLIMU (PYHKLUSMMA
MHTepHeTa BO3pOCIa, YacToTa TerleCMOTPEHUSA, pagnoCnyLLUaHNUA U YTEeHUSA
eXXeHeBHOW npecchbl cpean MHTEepPHeT-NoNb30oBaTesrien CHU3uNach.

‘it Gemius

19



UccnepoBaHue 3P PEeKTUBHOCTHU
PEKJIAaMHOW KaMMNaHuM

. 2asGemius 20



LllenkoBas
Konnekumsa Dove

case study

NccnepoBaHmne 3pdeKTUBHOCTU
peKJIaMHOM KaMnaHunm

gemiusEffect

‘2t Gemius
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BpeMsa npoBeAeHnUAa peKJ1aMHOM KaMNaHWU U 3Tanbl

gemiusBrandingEffe
ct

gemiusProfileEffect

gemiusDirectEffect

PeknamMHasn
KaMnaHusa

. 2atGemius

7 vonsa

nccinenosaHunA

16 nronsn 11 aBrycta 18 aBrycra

NUccnepgoBaHume,
nposeaeHHoOEe A0
CELELERICULELTY

(pre-test)

UccnepoBaHue
gemiusEffect

~MPO6GHUKM ~LlenkoBas
Dove” moaynb Konnekuunsa

Anb Dove”
moaynb B

22 uvronsa 31 vronsa

19 aBrycra



Buabl peKk1aMHbIX pelieHun

Bo BpeMda npoBedeHUA KaMNaHUM WMHTepHeT-nosib3oBaTento (cookie) nokasaHo
OAHO U3 YeTblpex peK/laMHbIX peLueHnn.
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LleneBasa rpynna

R
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O 06 00 ”» 060 06060 00

kit

LleneBo#M rpynnou peksaMHOM kamnaHum ,LlllenkoBas
konnekuusa Dove” 6binn >xeHWMHbI B Bo3pacTte 20-40 ner.
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gemiusEffect
NccnepoBaHue 3pheKTUBHOCTU PEK/IAMHOW KaMNaHUM

TpVI mMoAaynda nccnenoBaHUA.

HenocpeactBeHHbIN 3 heKT KaMnaHum
(gemiusDirectEffect)

opeHa-3dpeKkT KamnaHum
(gemiusBrandingEffect)

Couuno-gemorpacunyecknm npocpunnb ayauTopun KamnaHum -
(gemiusProfileEffect) (D(‘)Vl/(?

= T L=

. 2asGemius




Llenu nccneposaHus gemiusDirectEffect

... OT NoKa3a peKJs1IaMHOro pelleH1s A0 NoceLleHUsi peK/IaMUupyemMon
CTPaHMLbl U peK/IaMUPYEMOro CaiTa...
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Konkusy  Twoja strona crat Forum | Prenumerats  Ekspert  Twé) Dziennik
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MoceTtutenn (cookies),

KoTopble Buaenu 6aHHe  nocerutenn (cookies),
KOTOpbI€ K/INKHYJ/IN Ha
6aHHep

Mocetntenn (cookies),
KOTOpbI€ NOCeTU/IN
cTpaHuyy (nonHas
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[arta Ha4ana
[ata saBepLieHNNA

Yucno nokasos
OxBat

Yucno HaxaTun
uc

CTR-V

CTR-U

CR-U

YacToTa

CpeaHee BpeMsa Mexay
NoKa3oM a HaxaTuem

f:i_:GemiUS

KamnaHusa - utorun

31.07

19.08

354 912

141 945

15 306

11 106

4.3%

f.8%

43.3%

25

b minb s

Mo xogy kamnaHuMmM coBeplueHo okono 355 TbICAY MOKa30B
peknamMHblXx peweHnn. 15 TbICAY M3 HUX 3aBepLlnioch
HaxkaTtneMm. Nokasatenb CTR-V coctasun 4,3%.

B TeueHmm kamnaHum noutn 142 Tbica4um nocetmrtenen (cookies)
UMENOo KOHTaKT C peknamMHbiM peweHnem. Cpean Hux okono 11
TbiCAY  Haxano Ha  6aHHep.

. 7,80/0.

Cpeon okono 11 Ttbicay nocetutenen (cookies), koTopble
Haxanun Ha  peknamHoe  pewenue, 43,5% (CR-U)
HenoCpeaCTBEHHO Mocfe Haxatusa Ha OaHHep noceTuno
peknamupyemyto ctpaHuuy. Nokasatens CR-U cdopmunposancs
Ha HEBbLICOKOM YpOBHE —

CpenHee 4ucno nNOKasoB peknamMbl Ha OQHOrO MOCETUTENS
(cookie) Ha cpegHem ypoBHe — 2,5 nokasa pekramHoro
pelleHnsa Ha ogHoro nocetutens (cookie).

Mexay noka3om peknaMHOro pelleHus U HaxaTuem npoxoauno
B cpeaHeM 6 MMHYT 6 cekyHA.



OxBaT kKamnaHuu (pocCT 4ymncna HoBbIX nocetutenen (cookies) nNo AHAM Xo4a KamMnaHun)
6bl1 4OCTUTHYT HEpaBHOMEPHO U B ABa 3Tana.

I II
Mocetutenn (cookies), koTOpble MMNN KOHTAKT C pekslaMoi No AHAM. PagneneHne Ha HOBbIX U
T T
a a
20 000 - n n
KoHTaKT c peknaMou nMesno B

KOHTaKT C peksilaMoi uMesno B
cpegHeM

2 757 nocetutenen (cookies)
exeAHeBHO.

18 000 cpeaHeMm 13 169 nocetutenen
(cookies) exxeqHeBHO.

16 000 -

nocerurenen Buaesno
1 peknamy 6onblue, yeM
I I | I | OAMH pas. 3TOo pe3ysbTaT
MCNOJZIb30OBaHUSA
Ed BO3MO>XHOCTHU
6000 -| onpeaeneHua uimcna
4 NOKa30B peKJIaMHOro

12 000 -

14 000 - | I I I I I I ‘ I ‘ Jinwb He6onblUOE qucno\

10 000 -
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L Hoeble nocetutenu (cookies) , KOTOpbIE MeEpPBbI pa3 UMENN KOHTAKT C peKsiamon
F1 OcranbHble nocetutenu (cookies), KOTOpble paHblle UMenu KOHTaKT C pekiamoii

2atGemius




P PeKTUBHOCTb KAMMNAHUUN — PeKJ/IaMHble peLleHnus

CTR-U

OXBAT
70% - 649 o o 14.0% - .
il CaMbliit 601bLLOMN o 12.0%
60% 0%
OXBaT OTMeYeH 10.1%
80 ONS peleHus 1008 n
40% - Brandmark. 8.0% . . .
7.6%
30%
23% 23% Mocetntenn
% (cookies) vawe
10% - BCEero Ha>xnmmasin Ha
0,
N M pelwieHune 0.8%
a\'K el
craP
8 ‘,a“dﬂ‘aﬂ‘ s\k‘Jsc‘ap B\\\boa" ark Ban“e skys
B‘.andm B\-a\'\dm
Camyio 60nbLUYIO CR-U : NHTEpecHo:
3aMHTEPECOBAHHOCTb Ha peweHmne
pekiaMnpyeMon 80% 75.7% kp
CTpaHuLei Nposasuam 70% skyscraper
(cookies), koTopble §0% 46.3% Ha>xuMmanm
Ha>XnManun Ha 40% 1 ' B B . . HaunMeHee OXOTHO,
Skyscraper. 30% - 36.1% 33.0% HO U3 TeX, KTO 3TO
B0 caenan
10% 1 60/1bLWIMHCTBO
o noceTnno
rape’ gmar¥ wpoad anner pexknaMmpyemMbii
skys® gran arK"’B‘\ " af\""B 4.
prand™ Bran caur!
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8.0% -
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100% -
80% -
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O PeKTUBHOCTb KaMNaHUM — BblbpaHHble peK/laMHble
OXBAT

12.6%

CR-U

62.0% 61.3%

7~
We,
sy,
)
{r
oh'l o

Gemius

Wy

59.1%

O/‘,I,

37.9%

Gy %

32.0% -
28.0% -
24.0% -
20.0% -
16.0% -
12.0% -
8.0% A
4.0%

0.0% -

30.6%

M MNAIII™ Mia

CTR-U

12.7%

10.8%
- - 7.9% 7.7%

Camoro 6onblIOro BHUMaHUA 3acryXuBaeTt
cepsuc WP-Polki (cambin Gonblion oxsat
B KamnaHuun — 12,7%). ina atoro Beb6-canTa
OTMeYeH [AOOBONIbHO BbICOKUMA YPOBEHb

26.8%

nokasatenen CTR-U (10,8%) wm CR-U
(59,1%).

Dove



Mon
bLUa

90%

Heono3HaHHble

CTpaHbl
1%

Camoe 60osblUOE YMCI/IO NOCeTUTEeNEN
(cookies), KOTOpble UMEeSIN KOHTAKT C
peknaMou, OTMEYEHO ANl CTOJIMYHOIo
BOEBOACTBaA - 21% Bcex nocerurenemn
(cookies) ans KOTOpPbIX OMO3HaH
PErmoH N3 KOTOporo CoeaAnHsJINCb C

MHTEPHETOM.

Cnepyrouwjme Mecta 3aHMMalroT
BoeBoAcTBa: LLInéHckoe n
AonbHownéHckoe - 11%
nocetutenen (cookies) kaxkpoe.

f:i_:GemiUS

Nleonokanunsauusa

Cpeaun nocetutenen (cookies),
KOTOpble UMESIN KOHTaKT C
peknamou 3apernctpupoBaHo 9%
3apyOexHbIX noceTutenen

(cookies).

Apyruve cTpaHbl

MonbLwia - BOEBOACTBA

Mazowieckie

I

21%

Slaskie

1%

Dolnoslaskie

|

11%

Wielkopolskie

|

9%

Malopolskie

|

9%

Pomorskie
Podkarpackie

5%

7%

Lodzkie | 5%

Lubelskie | 4%

Zachodniopomorskie _ 3%

Kujawsko-Pomorskie 3%

Podlaskie | 3%

Lubuskie | 3%

Warminsko-Mazurskie _2%

Opolskie - 2%

Swietokrzyskie - 1%

?

nopgcuyera ABAseTcHa
UKUCJI0 NoceTUTeNen
(cookies) u3

Monblubl, Ana
KOTOPbIX ONMO3HAHO
BOE€BOACTBO, U3
KOTOpOro
COeaUHANIUCD C j
UHTEepHeTOM

S
S5

2% 4%

% 12% 14% 16% 18% 20% 22%



gemiusEffect
NccnepoBaHue 3pheKTUBHOCTU PEK/IAMHOW KaMNaHUM

TpVI mMoAaynda nccnenoBaHUA.

HenocpeactBeHHbIN adhheKkT kKamnaHum
(gemiusDirectEffect)

opeHAa-3acheKkT KamnaHum
(gemiusBrandingEffect)

Couuno-gemorpacunyecknm npocpunnb ayauTopun KamnaHum
(gemiusProfileEffect)

Dove
¥

. 2asGemius



Llenb nccneposannsa gemiusBrandingEffect

NccnepoBaHue BauaHuAa kamnaHumum ,lllenkoBasa Konnekuua” Ha oco3HaHue

6peHpaa.
NccnenyeMble 3n1eMeHTbl 3TO:
noHnmaHune 6peHaa Dove,

M3MeHEHNA B NMOHNMaAHUN 6peH,u,a noa BJIMAHUEM DEKﬂaMHOVI KaMlMnaHuu,

BINAHUNE PEKJTIAMHbIX peUJeHMVI Ha HaMepeHNEe NOoKYnKn KOCMETUKMH,

BANSIHUE KaMnaHunn Ha nocewaeMocTb peknaMmpyemoro Beb6-canta

www.jakobieta.pl.

MeTogonorusa uccnengosaHus

gemiusBrandingEffect
OMnpocC OH-J1aWH

OnNpOCHUKWN NOKa3bIBAKOTCS B
CNly4amHoOM nopsake Kaxaomy H-
HOMY NMOCETUTENHD, KOTOPbIN
A06pOBOLHO ero 3anosiHseT.
MexaHu3M cookies

. 2atGemius

3 Ankieta - Zaproszenie - Microsoft Internet Exp (=] ]

CHCEMY POZNAC PANSTWA OPINIE

Bedziemy bardzo wdzieczni za pomoc i wypetnienie ponizszej
ankiety. Ankieta ta jest anonimowa, co oznacza, ze na zadnym
etapie analizy danych nie beda ujawniane odpowiedzi
pojedynczych osdb,

Prosimy o udzielenie szczerych odpowiedzi. Jest dla nas bardzo
wazne, aby poznad prawdziwe opinie jak najwiekszej liczby
osob.,

Wypetnienie ankiety zajmie PanifPanu okoto 10 minut.,

Chetnie wezme udziat w badaniu Nie chce brac udziatu w badaniu

‘888 Gemius




70%
60%
50%
40%
30%
20%
10%

0%

CnoHTaHHoe oco3HaHue 6peHaa Dove

61.0%
57.4%

JXeHLWMHbI, KOTOpble UMenun
KOHTAKT C KaMNaHUen vyauje
Ha3biBaloT Dove
M3BEeCTHbIM UM 6peHaOM.

Npynna
nccneayemas Ao
Ha4yaJla peKJlIaMHOM
KaMnaHum

Gemius

Npynna, He Npynna, koTopasn
MMerLlas KOHTaKTa MMeJla KOHTAKT C
C PpeK/1IaMHOM pPeK1aMHOM
KaMnaHuen KaMnaHuen



CnoHTaHHOe oco3HaHue 6peHaa Dove B pacnpepeneHuMu Ha
YKE€HLLMH, KOTOpPbIE NOoJIb3YHTCHA / HE NOoJIb3YyHTCA TOBapaMMm

80% 1 Pove
69.6% 71.2% MHTEpPHETHas KaMnaHusa
70% 41 65.8% ~WenkoBas Konnekums Dove”
6onee apchpekTuBHO

60% - AEVUCTBOBAJIa HA XXEHLUMH,

? KOTOpble He No/1b30BaJUCh

ToBapamu Dove (6onblue pocrt
90% -
40%
30% -
20% -
|'|011b3YI-OTCS| Dove He nonb3yrotrca Dove
oy I_,_I I I
0% I T T

F'pynna, F'pynna, He F'pynna, Mpynna, F'pynna, He Mpynna,
uccneayema nMmerowas KoTOpan nccneayema nMmerowas KoTOopasn
fl 4O HAYaJla  KOHTAaKTa C nMmena A1 4O Havana KOHTaKTa C nMmena
peKk/iaMHOM KaMnaHuen KOHTaKT C peKksiaMHOM KaMnaHuen KOHTAKT C

KaMrnaHum KaMnaHuen KaMrnaHum KaMnaHuen

- 282 Gemius



Buaenu nn Bbl B TeYEHME NocsiegHero MecsiLla Kakyro-
HUbyab pexknamy 6peHaa Dove?*

JXeHLWMH HbI, KOTOPbl€ UMEJIN KOHTAKT PeKJIaMHOM
KaMnaHueun

He nonb3yrorca 36.8%
Dove

Monb3yroTca B
Dove 39.1%
0% 10% 20% 30% 40% 50%
*Ha gnarpamme npeacraB/ieH NPOLUEHT XeHLWuHbI, KOTOpPbIe NOJIb3YIOTCSH
XKEHLWMH, KOTOpPbi€ Ha 3TOT BOonpocC KOCMETMKOﬁ DOVG, peKﬂaMHYI'O

. orseTunv ,AA”. KaMMnaHMIO HEMHOrO Jlyuylle,
:Eaz Gemius




Poczu] jedwabisty,
ofladkosc Twoje) skéry.

Mo6y>xpaer nn peknamMa HaMepeHMUEe KYMUTb | s shuiy

kf)l‘Vave

peme"“e KocMeTuky Dove? Bl

[ ] [Pemel-me Pt
2

Poczu) pdwabisty aladkoss Twop) skéry. : J
JB{M \Tddwab iste) Kmbkc'ny Do Dove
0?) Skéra. Tkx_:Ja najpiekni E)sza jdwabm krcaﬂa

Npynna, He Npynna, He
nMmerowas nMmerowas
koWtaktac (4 S04 KOHTaKTa C L%
KaMnaHuen KaMnaHuen
Mpynna, Fpynna,
KOHTAKT C nMmena
KaMnaHuen KOHTaKT C
| | . . . | | KaMnaHuen | | | | | | |
0% 10%  20%  30%  40%  50%  60%  70% 0% 10%  20%  30%  40%  50%  60%  70%
O OQHO3HA4YHO @l Ckopee pa e o""'°n3:a"“° @l Ckopee aa
aa

PeweHune 2 HaMHoOro 6osibLwie BAUSANIO HA HAMEepPEeHMe O NOKYNKe, Kak
CPeAN >XEHLMH KOTOPbl€ MMEJIM KOHTAKT C PpeK/IaMHOW KaMnaHuemn,
TaK U cpeamn Tex, KOTOpble HEe UMEeJIN KOHTAKTa C KaMNaHuen n
peKNlaMHoOe pewleHue BrepBble YBUAENU 3aNnOoJIHASA ONMPOCHMUK.

:2a: Gemius



gemiusEffect
NccnepoBaHue 3pheKTUBHOCTU PEK/IAMHOW KaMNaHUM

TpVI mMoAaynda nccnenoBaHUA.

y PDove
HenocpeacTtBeHHbIN 3(phekT KamnaHuUn .-

(gemiusDirectEffect)

e e

opeHAa-acpchekT KamnaHum
(gemiusBrandingEffect)

Couuno-gemorpadmyecknm npocpunb aygutopum
KaMmnaHum
(gemiusProfileEffect)

. 2asGemius



Llenu nccnepgosaHus gemiusProfileEffect

OnpepeneHne couno-geMmorpadpumyeckoro
npodpuna nocetntenen (cookies),
KOTOpble BUAENN peKJlaMy N HaXasin Ha
peK/laMHOe peLlueHue.

OnpepeneHne coyno-gemorpacdmnueckmnx
XapaKTepUCTUK, KoTopble onpeaenunmn 6onee
BbICOKY0 3aMHTEPECOBAHHOCTb PEK/TAMHbIM
peLLUeHUEM.

OnpepeneHne 3acpbPeKTUBHOCTU PEKSIAaMHOM
nogauvm B LeJsieBOM rpynne.

. 2atGemius



PacnpepgesieHue nNo BO3pacTy: obuecrsa B LLeJ/IOM, MHTEPHeT-
nonb3oBaTesiei, ayAMTOPUM KaMINaH1UM U TeX, KTO HaXkasim Ha
. . - peksraMHoOe pelueHue.

O6wecTso B UENoM of 51.6% .. 48.4%

.

HHTEPHET NONb30BaTeNN . 49.4% L * 50.6%

L 4 ST
.. .

L] .
" x g gown"

78.0%

AyANTOpP A KaMfaHuK - -
(gemiusProfileffifect) 70.6% m

¥
{gemiusPjofileEffect)

0% 10% 20% 30% 40% 50% 60% 70% 80%

C eHuysibl B Myccusin
B nonbCcKOM o6LiecTBe, KakK U B NOJIbCKOM Bonee 70 % >KeHLWMNH, CPEAN UMEBLUNX KOHTAKT C
UHTEepHEeTe >XEHLLUHbI COCTaBNAIOT peKnaMOﬁ N cpean HaXaBLWUMNX Ha peKJiaMHoOe pewueHue
NOMIOBUHY HacCeneHus. noareep>xaaer 3cpPpeKTUBHOCTb KaMMaHUUN B AOCTUIKEHUMN

YKEHCKOM YaCTuU MHTEepHEeT-NoJib3oBaTesNen.

2atGemius




PacnpeaneneHune nocerurtenen (cookies) no

] BO3pacTy

1.5% 37 1% | . owow s w e, 39.8% 10.0% 8.2% 3.4%
NMoceTrurtenun(cookies), N =3802

KOTOpble uMenm
KOHTaKT C KaMnaHuemn
(oxBarT) . ® "
| +2.3
38.5% 9.8% 10.5% 3.8%

Nocetutenn(cooki N =392

KOTOpblie nme
KOHTAKT C KaMnjiHnen

T T T T T T T T T 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

O MeHee, ueM @ 15-24 O 25-34 m 35-44 @ 45-54 O 55+
15
AyauTtopmen KaMnaHum ABNaAncCb npexxae Cpeaun nocerutenen (cookies),
BCero noan B Bo3pacrte 15-34 ropaa. KOTOpble Hakxanum Ha 6aHHep,

NoceTTenn B 3TOM BO3pacTe COCTaBM/IM  YBEJIMYWIICA NPOLEHT Nntoaein B
. 76,9% 13 BCcex, KOTOPbIM NOKa3anan Bo3pacrte 45-54 roaa.

i -i—: G%twﬂmuoe peweHune.




Oona uenesou rpynnbl (OkeHWMHbI B Bo3pacTte 20-40 ner)

49.8% N =3802

Aonsa cpeau Bcex,
KTO BMAesn peksiamy
(oxBar)

53.09 N =392

Aonsa cpeau Bcex,
KTO Ha)an Ha
pexknamy (UC)

0% 10% 20% 30% 40% 50% 60%

Cpean nocetuteneun (cookies), KOTOpbIM NOKA3aHO pPeKJ/IAaMHOE peLleHne, NoUTH
nonoBuHy (49,8%) cocTaBnaA/In >eHWMnHbl B Bo3pacte 20-40 net. [lona yenesoun
rpynnbl Cpeam Tex, KToO HaxxaJ1 Ha peKJlaMHoe pewieHue, 6bin1a Bbille U COCTaBANSAN

53%b.
. 2atGemius




Pomelo do celo

OTt4yeT 00 uccnegoBaHuu 3¢ppeKTUBHOCTH
peknamMHoOu KamnaHum B MHTepHeTe

Uronb — ABryct 2004




PeknamHble pewieHnst ICNosfib30BaHHbIe B

peKknamMHoOM KaMmnaHum
Billboard

Zpomelo_bilboard_750x100_v2 - Microsolt Internet Explorer
Pk Edya Wik Udbione  Nerzadla Porac

Favad

Zpomelo_favad_120x500_v2 - Microsolt Internet Explorer
Pk Edya Wik Udbione  Nerzadla  Porac

Brandmark

rosoft Internet Explorer

Pk Edwa Wik Udbione  Nerzadla Porac

e (D [ A Qwymde CalUkbere Gdtmeds 2y o) A - 2 e - Q[ G Qe GalUbore Gmeds 3| 5h- 3 B - e % - Q[ A Qwysmde Gukbore Grumeds 3 S S B - 1
adeos [ B ades] | B sass] | B
| st rekiama | kantakt | info I
- - 1 cavaris 17 cxapves
- P Albert, Laura, Margan
[R——] N
[ Rp—
Nowe serwis
Odtteraz ozjka angielsiego mozesz sie
uczyt wszedzie. Codziennie swieza lekcjaw. Fhidugirie na czacle siedzs
postaci SHiSa G 10 aséh. Najduze] czauje
Sciaga.PRO to prace walne od blgdéiw, ol
poprawione przsz nauczycel 2 s 0272
rofasionainym Kamentarzem | ocena Guice —
04-05.14 Bt
2004.06-14 8
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5 B 4
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fogin:

Nowe serwisy
Outeraz jgzjka angielskisgo rozesz si ¢
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Sclaga.PRO {0 prace wolne od biedsw,
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B
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POMELO?
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Cxema nccnegoBaHus

I'n

1-2 Hepenu Ao Havyana nccnegoBaHUA, KaXA0OMY
NnoceTUTENo TPUXKAbI NOKa3aH OAMH U TOT Xe BUA
peKknamMHoro pelueHus (caping)

2atGemius

"§Ankieta - Zaproszenie - Microsoft Internet Explorer

CHCEMY POZNAC TwWO3A OPINIE

Bedziemy bardzo wdzigczni za pomoc i wypetnienie ankiety. Jest
0na anonimowa, co 0znacza, ze Twoje opinie | informacje o Tobie
nigdy nie beda ujawnione osobom trzecim. Wypetnienie ankiety
zajmie okoto 10 minut. Prosimy o udzielenie szczerych
odpowiedazi.

Jesli nie masz 15 lat a cheesz wziad udziat w badaniu popros o
zgode swoich rodzicdw/opiekundw.

badaniu Nie chee brac udziahu w badaniu

Chetnie wi

‘28 Gemius




CTankvMeanuch JIM Bbl B NocsiegHee BpeMs C pekrnaMoM (bpyKTOBOro HanuTka?

aa
18.8%
He 3Halo/
3aTpyOHAIOCH
OTBETUTL
34.1%
HET N=1788
47.2%

. UctouHuk: gemiusBrandingEffect; uronb — aBryct 2004
:Eaz Gemius



Kak Ha3bIBaAEeTCA HANUTOK, C KOTOpOro pEKJ'IaMOﬁ Bbl CTA/IKUBIUCH ?

Tymbark

35.1%

Pomelo

CocaCola

Pepsi

Redbull

Tiger

He nomH10

Hu 0aMH M3 nepenCIeHHbIX 23.5% N=336

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%

UctouHuk: gemiusBrandingEffect; nronb — aBryct 2004
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Foe Bbl BUAENW cNbllIAnKW peknamMy ppyKToBoro HanuTka?

Mo TeneangeHnio 70.8%
B vuHTEpHETE
Ha pexnamHom 6unbGopge

B npecce

Mo paguo

Ha pexnamHom nucTke B
TOProBOM LiEeHTpe

B kuHoTRaTpe

He nomH0 2.2% N= 336

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

UctouHuk: gemiusBrandingEffect; nronb — aBryct 2004
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...............

3anoMMHaeMoOCTb CopepiaHMA pexKnaMbl - UBET HANUMTKa

OpaH»eBbIn

Nenmin

3eneHbln

Bonee, uem 30% - Cutneii
UHTepHeT- :
nonb3oBaTtenen §
cBA3ano uBetr PosoBbin
HanuTKa c i
LUBETOM : KpacHbin
MCNONb30BaHHbI
M B PEKMaMHOM  :
peLeHum .~ Bpyro# ugert
He 3Hai/ 3aTpy oHA10Cb 41.4%
- . OTBETHMTDh
0.0% 10.0% 20.0% 30.0% 40.0% 50.0%
b N= 1788
. UcTounuk: gemiusBrandingEffect; nons — aBryct 2004
‘EasGemius




3anoMuHaeMocCTb cofepxaHuA peknamMbl - npeacTaBnsieMan cTpaHa

Kutari KeHus
MpaH 16% 4.1% AP
1.1% 6.1%

Opyras crpaHa
B.6%

HHaun
6.5%

He aHawo! saTpyaHAKOCb
OTHETUTb
23.2%

6,5% BceXx, KTO
BUAEn peknamy,
3anoOMHWUIIN, YTO OHA
Oblna cBsizaHa C
Nuanen

He npegctaansn
HWK3KOW CTpaHbI
48.7%

N= 1788

UcTouHuk: gemiusBrandingEffect; nronb — aBryct 2004

2atGemius




3anoMMHaeMoCTb pEKJIaMHOEI KaMIMNaHUM

.......................

He aHato/ e . B nccnepoBaHumn
3aTpyOHAIOCH AR pecnoHAeHTy
OTBETUTL nokasaHo
6.5% pewleHune,

KOTOpoOe OH
BUAen Tpu pasa,
M 3aJaH BOMNpoC:
,Buaenun nu Bbl

paHbLue 3Ty

Oa peknamy?”
.......................... 40.5%
40% WHTepHeT- O
nonb3oBaTenen
BCMOMHWUIU, YTO
BUAENU peknamy
HeTt
53.0%
N=1788
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Pe3tomupys:

I/IHTepHeT-Cpena No3BOJ1AET MpoBOANTb UCCIegoBaHNA MO
TPaaAnuynoOHHbIM METOOUKAM.

HTEepHEeT AaeT BO3MOXHOCTM NPOBOAUTb UCCNegoBaHUs, aHanoros
KOTOPbIM HET B «peanbHOM MUPEY.

MHTepHeT No3BOJ14AE€T COY4ETATb HOBblE BO3MO>XHOCTU C
TPaaAnuynOHHbIMN METOANKaAMN.

Hy>XHO 3HaTb BCe MeToAbl UCCnenoBaHUN.
Hy>XXHO yMeTb UX NPUMEHATb.

. 2atGemius
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Cnacunbo opranusartopam!

gemius.com.ua
contact@gemius.com.ua
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