ADVERTISING
TECHNIQUES




TRANSFER

? THEY TRANSFER A FEELING THAT YOU HAVE
ALREADY TO A PRODUCT.

e GRS N GRS RIS S FIEEE N E SR GO ST T
TURKISH PRODUCT.

CHANGING the CONVERSATION

. e ——




GLITTERING
GENERALITIES

? THEY USE EMOTIONALLY APPEALING WORDS.
? THEIR APPEAL IS TO EMOTIONS SUCH AS
LOVE OF COUNTRY AND HOME,

DESIRE FOR PEACE

FREEDOM

GEGRCEE
? THEY ASK FOR APPROVAL WITHOUT
EXAMINATION OF THE REASON.



U- S arine Corps/

APPLY TO NEAREST RECRUITING STATION

He flghis for FRE[DUM |




SNOB APPEAL

? THIS TECHNIQUE SUGGESTS THAT YOU CAN BE
EIKETEIEEXPENSIVEEY-DRESSED -PEREECTEY:
SHAPED PEOPLE WHO USE THIS PRODUCT.



PROMBRON' (ex.RussoBaltique) MONACO.RED.DIAMOND.
World presentation at Top Marques Monaco 2010




FACTS AND FIGURES

? GIVING EXACT DATA, REAL NUMBERS

KEY ITEM RISES OVER THE LASTY YEaR




PLAIN FOLKS

? THEY INTRODUCE US THE «AVERAGE JOE».
? IT HELPS US TO EMPHATIZE WITH HIM.

? IT GIVES THE AUDIENCE A SENSE OF TRUST
AND COMFORT.



WW Serving' Coke serves hospitality
WITHA FRESH LEMON SCENT. @' = N —
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Mot the Lomum
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SaVE 55€ a0 ay s of Lomen ot
Your remsember and yon ook lorwarsd
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1o ice-cold Coca-Cala
pa—
fraan the famity refrigemtor as pant of
: . the happicst occusions at hoame,
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TESTIMONIAL

? FAMOUS PEOPLE RECOMMEND AN IDEA OR A
PRODUCT.






‘I have a busy schedule, so |
don’t have time to sit
through long training

lasses. Thats why | turn to
fety Training International.
v have all the courses |
ith the convenience
e Training!”

Safety Training International

http//www.SafetyCampus.us




BANDWAGON

= PRI USE-EEIEIDE ACERIAT-EVERY.ONEBEYS
THIS PRODUCT.

? «DON’'T BE THE ONLY ONE WITHOUT IT.»




WIT & HUMOUR

? USING A SENSE OF HUMOUR.






REPETITION

e BIG sale

..-.ends friday







