Business Process Management:
Concepts, Languages, Architectures

Second Edition

Figures of Chapter 8



Customer
Requirements

External
Supplier

Customer

Company A

Resul

Fig. 8.1. Supplier-customer relationships between companies

=> |

Requirements

Y >
Results

External
Customer

M. Weske: Business Process Management,
© Springer-Verlag Berlin Heidelberg 2012, 2007

Hasso
Plattner
Institut



Hasso
Plattner
Institut

Customer
Requirements

- Customer e o AR R R L A
Reguirements i

Company A

_______________

Internal Internal
Regquirements Requirements

P4
/
Internal /

Internal  ,
/
Customer,

/
External | y / Cimloey y External
Supplier | Resuits / / Results Customer

,/ Internal ,/ Internal ,/ Internal

,/ Supplier ,/ Supplier /. Supplier

Internal
Customer,”

Business Business Business
Process 1 Process 2 Process 3

M. Weske: Business Process Management,
© Springer-Verlag Berlin Heidelberg 2012, 2007

Fig. 8.2. Supplier-customer relationships between processes, based on Fiiermann
and Dammasch (2008)
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Fig. 8.3. Business process methodology
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Fig. 8.6. Process landscape showing supplier-customer relationships between busi-
ness processes
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Fig. 8.7. Process diagram containing measurement points for key performance in-
dicator IssueQuoteTime
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Fig. 8.8. Process performance diagram showing the percentage P of process in-
stances that have completed within the desired time
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