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PekAama, kA 3aKAUMKAE oObupaTnumn meamndHy npodpecito. Ha
ABTOOYCHIN 3yNUHLL MOXHA BCTABUTU Y CNELIAABHUN NOPT
BXiA BiA CBOIX HOBYLUHMKIB TAQ MOCAYXATU CepLebuTTa XBOporo

TA SKMUCb CYNPOBOAXYIOHYUN TEKCT.
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Brief
The variety and effectiveness of Axe fragrances guarantee every man a cool and trendy hook up.
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Solution

“"Where there's Axe, there are the girls"
was the kick-starter for this
interactive magazine ad.

A special print technology used in = ; 4 ” o PR
magazines, targeting the Axe audience, : » yuvqglﬁofnﬁ
allows us to show the consumer, 3

in an effective and new way, . g i e Posvreert
what to expect when Axe is used. c - - .
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So good -
you cant let go- =
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