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The essence of competition, its economic role.

Competition
creates a special
economic
compulsion, makes
the level of high
business activity
always searches for
new abilities of
economic growth.

KoHKypeHIIUAA co3/1aeT CleluaIbHbIE
SKOHOMHUYECKHE yCJIOBUSI,
CIIOCOOCTBYIOIIIMIE BBI3BATh BBICOKHM
YPOBEHb JIEJIOBOM AKTHUBHOCTH, BCET/a
JTaeT HOBBIE BO3MO>KHOCTHU
9KOHOMHYECKOTO POCTA.




e Competition - is an element of market
economy, it is the rivalry between participants of
economic market, and it is the struggle for the
sources of raw materials, for the market,
profitable conditions of enclosure the capital, for
a big profit share.

» KOoHKypeHIUA - 371EMEHT PHIHOYHOU
3KOHOMUKH, 3TO COIIEPHUYECTBO MENKIY
yJacTHHKaMM X03sICTBEHHOTO PhIHKA B 60phOa
34 UICTOUHUKHU ChIPbS, 3a PHIHOK, 32 BHITOJHbIE
yCJIOBHUSA BJIOKEHUS KaluTasa, 3a O0JILIIYIO
JT0JII0 IPUOBILIIH.



Types of competition. Buabl KOHKypEeHIINN

Types of

competition
Buja koHKypeHumnu

type of
product

Bua npoayknyuu

the number of

firms

Conditions of

Access to

Perfect
Competition

CoBeplieHHasA KOHKYPEHIHA

monopolistic heterogeneous

competition

MoHononucrTnueckas
KOHKYpeHIIUA

Oligopolies

Osuromnosud

Monopolies
MOHOIIOJINA

homogenous
products

OpHOpO/IHAS TIPOYKITUS

products
Paznoponuasa

MPOAYKIUA
homogenous and
heterogeneous

products

OpgHopozHad u
Pa3HOPOIHAS IPOIYKITHS

unique
products

YHuKajibHaA IPOAYKIA

KoaunuecrBo pupm

Many small
firms

MHOXeCTBO MEJIKUX
¢bupm

Many small
firms

MHOXeCTBO MEJIKUX
bupm

largest and

small firms
KpPYyIIHbIE U MeJIKHE
(pupmbl

One large firm
OpHa kpynHas
pupma

market entry

YciaoBusa BXxoaa Ha

PBIHOK

admission free
CBOOOIHBIN

no limits
OrpanuyeHU HET

there are

barriers
Cy1ecTByIOT
O6apbepbl

access denied
Hert nocryna

information
Jdocrym K
uHpopManuu
Free
CBOOOTHBIN

there are

limitations
Ectb orpannuenus

access denied
Hert nocrymna

access denied
Hert nocrymna



Perfect Competition

 Perfect competition is characterized by
many buyers and sellers, many products
that are similar in nature and, as a result,
many substitutes. Perfect competition
means there are few, if any, barriers to
entry for new companies, and prices are
determined by supply and demand.
Thus, producers in a perfectly
competitive market are subject to the
prices determined by the market and do
not have any leverage. For example, in a
perfectly competitive market, should a
single firm decide to increase its selling
price of a good, the consumers can just
turn to the nearest competitor for a
better price, causing any firm that
increases its prices to lose market share
and profits.




CoBeplleHHaA KOHKYpeHUuA

o CoBepllicHHas KOHKYPEHIMS XapaKTEPHU3YyETCSI MHOXKECTBOM
MOKyIaTeJIed W MNPOAABIOB, MHOTHME IPOAYKThI, KOTOPBIX
CXOKM II0 XapakTepy M KakK CJIEACTBUE Yy HHUX MHOTO
3aMeHuTenel. CoBepllieHHas KOHKYPEHLMS O3HayaceT, 4YTO Ha
pPHIHKE HET CYIIECTBEHHBLIX OaphbepoB M BXOJa, a ILICHBI
ONPEICISAIOTCS COPOCOM M IIPEIOKEHUEM. TakuM oO0pa3om,
MPOU3BOJNUTEIIM HA COBEPIICHHO KOHKYPEHTHOM PBIHKE
yCTaHABJINUBAIOT IICHBI, KOTOPBIC OIPEACISIOTCS PHIHKOM U HE
MMEIOT HHUKaKhX pblyaroB. Hampumep, Ha COBEpIIEHHO
KOHKYPEHTHOM PBIHKE OJIHA M3 (DMPMbI MPHUHSJIA pElIeHHE 00
YBEIWYCHUHN IIPOJAKHOM IIEHBI TOBapa, MOTPEOUTEIN B ITOM
caydae IMpOCTO 0O0pariaTcs K OIMKaWIIMM KOHKYpPEHTaMm 3a
IYy4YIIYKO I1I€HYy, B pe3yiabrare 4Yero (Qupma, KoTopas
YBEJIWYMBAET LIEHY MOTEPSIET CBOIO JOII0 PhIHKA U HPUOBLIE.



monopolistic competition
MoHonoAncTuyeckaa KOHKypeHumA

e The model of monopolistic
competition describes a
common market structure in
which firms have many
competitors, but each one
sells a slightly different
product.

 Monenb MOHOMOJIUCTUYECKOU
KOHKYPEHIIMA OIHCHIBAET OOIIYIO
CTPYKTYpPY pBbIHKA, B KOTOpOHU
OoJIBIIOE KOJIMYECTBO
KOHKYPEHTOB, HO KaXXJIblil W3 HHUX
IIPOJIAET HECKOJIbKO UHOM MPOAYKT.




» Monopolistic competition as a market structure was first
identified in the 1930s by American economist Edward

Chamberlin, and English economist Joan Robinson.

MoHonoaucTrYecKass KOHKYPEHIIMSI KaK TUIl PIHOYHOM CTPYKTYpPBI OBLI
BHEPBBIE BhISIBJIEH B 1930 roy amMmeprKkaHCKAM 3KOHOMHUCTOM OABAPJIOM
YeMOepIMHOM 1 aHTTIMUCKUM SKOHOMHUCTOM JIkoaH POOMHCOH.

« Many small businesses operate under conditions of
monopolistic competition, including independently owned
and operated high-street stores and restaurants. In the case
of restaurants, each one offers something different and
possesses an element of uniqueness, but all are essentially
competing for the same customers.

¢ Mmnorue menkue GupmMbl pabOTAIOT B YCIOBUAX MOHOIOJIUCTUYECKOW KOHKYPEHIIUH,
B TOM YHCJIE CAMOCTOSATENIPHO BJIQJICIOT U YIIPABIAIOT OOJIBIIONW CEThIO Mara3uHoB U
pecTopaHoB. B ciiyyae pecTOpaHOB, KaKIbI U3 KOTOPBIX MpeiaracT 4To-T0 APYyroe
U UMEET DHJIEMEHT YHUKAJbHOCTH, HO BCE OHU MO CYUIECTBY IMPEIHA3HAYCHBI IS
OJTHUX U TEX K€ KIIMEHTOB.



Characteristics

Monopolistically competitive markets exhibit the
following characteristics:

Each firm makes independent decisions about price and
output, based on 1ts product, its market, and its costs of
production.

XapPpaKTEePUCTHKA

MoHonomucTuueckass  KOHKYPEHIUST  HA  PBIHKE
NEMOHCTPUPYIOT CIEAYIOIINE XapaKTEPUCTUKM:

1. Kaxnmas ¢Qupma CcaMOCTOATEIBHO IMPUHUMACT
peIleHUsT O L€HE W BBIXOAE Ha PBIHOK, ONHpPAasCh Ha
CBOIO IMPOJAYKIIUIO, PIHOK W U3AEPKKU ITPOU3BOJICTRA.



2. Knowledge is widely spread between participants, but it 1s
unlikely to be perfect. For example, diners can review all the
menus available from restaurants in a town, before they make
their choice. Once inside the restaurant, they can view the menu
again, before ordering. However, they cannot fully appreciate the

restaurant or the meal until after they have dined.

Hoctyn k wuHbOpManuu CBOOOJAHBIM, T.€ HH(POPMAIMS IIUPOKO PACIPOCTPAHEHA MEKITY
YYaCTHHKaMHM, HO BpsiJl JIU OHA ujcaibHa. Hanpumep, moceTutenu MOryT O3HAKOMHUTBLCA CO BCEMU
MEHIO M3 PECTOPAHOB B TOPOAE, MPEKIE YEM CAENATh CBOW BBIOOP. OJIHAKO B PECTOPAHE, OHU
IpPOCMATPUBAIOT MEHIO CHOBAa IIepe]l 3aKa3oM. TeM He MEHEe, OHM HE MOTYT B IOJHOW MeEpe
OLICHUTh PECTOPAH WIIU €y, IOKA OHU HE 00EAI0T .

3. There 1s freedom to enter or leave the market, as there are no
maj or barriers to CIltI'y or exit. CymectByet cB0oOOAa AJIsl IPU BXOAE HA PHIHOK U

BbIXOJd U3 HCT'O, TAK Ka KHCT HHUKAKHUX CCPbC3HBIX 6apI)CpOB JJI1 BXOZla UJIN BbIXO/14d.

4. A central feature of monopolistic competition is that
products are differentiated.

['maBHOW OCOOEHHOCTHIO MOHOIOJIUCTAYECKONM KOHKYPEHLMH SIBISETCA TO, YTO HPOIYKTHI
mudpepeHIpoOBaHbI.



Oligopolies
In an , there are only a few firms that
make up an industry. This select group of firms has
control over the price and, like a monopoly, an
oligopoly has high barriers to entry. The products
that the oligopolistic firms produce are often nearly
identical and, therefore, the companies, which are
competing for market share, are interdependent as

a result of market forces.

Osurononusa — XapakKTepU3yeTCA KOJIMYECTBOM HECKOJIbKUX (pUPM,
BXOJIAIIMX B COCTAaB OTPACJAHU. DTHU I'PYIIIbl GUPM UMEIOT KOHTPOJIb HaJ
IleHaM1, KaK ¥ MOHOIIOJIMS, a TaKyKe€ MMeIOT BBICOKHE Oapbephl IIpU
BXOJle Ha PpbHIHOK. IIpoayknus Ha OJUTOHOJHCTHUYECKOM PBIHKE
ogHopoaHas (uaeHTHUYHasA) b0 paszHopogHas. IlosTomMy KOMITaHHH,
KOTOpPBbIE BeAYT KOHKYPEHTHYI0 OOphOy 3a OO0 PBIHKA, SBJISIOTCS
B3alIMO3aBHUCUMBbIMHU.






Monopolies

-\ Market situation where one
producer (or a group of
producers acting in
m concert) controls supply of
a good or service, and
where the entry of new
producers 1s prevented or
highly restricted.

OTO cHUTyauusi, TAE Ha PBIHKE OJIMH
IPOM3BOJIUTEND (vm rpyImnmna
MIPOU3BOJAUTEIIEH, JNEUCTBYIOIIUX
COBMECTHO), OH (OHHM) KOHTPOJMUPYET
MIOCTAaBKY TOBAapa WX YCIYyTY U BXOJ Ha
Sl DBIHOK HOBBIX ITPON3BOIUTENEN,
- B [penOTBpAIIACTCs 7M1 05 CUJIBHO
| OIpaHUYCH.

KASAKTEJIEKOM




Monopolist firms (in their attempt to maximize
profits) keep the price high and restrict the
output, and show little or no responsiveness to
the needs of their customers.

dupMa MOHOMOJMUCT (B HUX MOMBITKE MAKCUMHU3UPOBATH MPUOBLIb) NEPKUT LIECHBI
BBICOKUMHM U OTPAaHUYMBAET BXOJl, a TAKXK€ BOOOIIE HE pearupyeT Ha MOTpeOHOCTU
CBOMX KIIUEHTOB.

Most governments therefore try to control monopolies
by 1) imposing price controls, 2) taking over their
ownership (called 'mationalization') or 3) by breaking
them up into two or more competing firms.

[TosToM OOJBIIMHCTBO TOCYAAPCTB MBITAIOTCS KOHTPOJIUPOBATH MOHOMOJUU C
MOMOIIBIO  CIEAYIOMIMX MEXaHU3MOB: 1) BBOAST KOHTPOJIb Haa IE€HaAMH, 2)
3aXBaThIBAIOT UX COOCTBEHHOCTb (T.€ MIPOBOJAT HALIMOHAIM3AIMIO) TU00 3) pa3OuBarOT
UX Ha JIBE WU HECKOJBKO KOHKYPUPYIOITUX (GUPM.



Sometimes governments facilitate the creation of
monopolies for reasons of national security, to
realize economies of scale for competing
internationally, or where two or more producers
would be wasteful or pointless (as in the case of
utilities). Although monopolies exist in varying
degrees (due to copyrights, patents, access to
materials, exclusive technologies, or unfair trade
practices)

NHorna npaBuTENbCTBA CIIOCOOCTBYIOT CO3JAHUIO MOHOIOJIMI MO COOOpaXEHUSIM HAIMOHAIBHOMN
0€30MMacHOCTH, MHOTJA PEaIu30BBIBAIOT 3PQPEeKT mMacmTada sl MEKIYHAPOJAHOW KOHKYpPEHIIUU,
TaK KaK KOTIJa Ha PhIHKE JIBa WU 00Jiee MPOU3BOJUTENEH 3TO PACTOUUTENHHO U OECCMBICICHHO
(KaK B clly4ya€ KOMMYHAJIBHBIX YCIIyT). XOTS MOHOIIOJIUHU CYIIECTBYIOT B TOW WJIM MHOM CTENEHU (B
CBSI3U C aBTOPCKUMU IpPaBaMU, MaTEHTaMU, €IMHCTBEHHbBIE BIIAJICIIbI[bI PECYPCOB, SKCKIFO3UBHBIX
TEXHOJIOTUWA WJIK BEAYT HENOOPOCOBECTHYIO TOPTOBYIO IIPAKTHUKY) MOYTHU HU OJiHA (pupma obnagaet
MOJIHOW MOHOTIOJIUEN B 310Xy T100AIM3aIIH.



Ways of doing competition

CnocoO»bl BeICHUSI KOHKYPEHITUU

fair competition
100pOCOBECTHAST KOHKYPCHITUS

1.improvement in the quality of 1.
production  moBbIlICHHE  KauecTBa
MPOAYKIIUU .

2.reduction of prices cHIDKeHHE IIeH

3.Advertising pexiama

4.development of pre-and after-sales

service pasBuTHE  J0- U 4
IIOCJIEPOJIA’KHOTO O0C/TY>KUBaHUA °

5.the creation of new products and
services using the achievements of o-
scientific and technological 6.

revolution cosnanue nosbix TOBApOB U yCJIyT
C HCIIOJIb30BaHuEM socTikenul HTP

unfair competition

T00POCOBECTHASI KOHKYPEHIIHS

intelligence

(IpOMBINIIEHHBIT

economic

HKOHOMHUYECKUU
IIIITHOHAXK)

forgery products nogmenka
IIPOAYKIIUU

bribery and blackmail

IIOAKYII 1 IIaHTaXK

consumer fraud o6oman
norpeburenen

SinVGI'y MaxVHaIuu

hiding defects coxpsirue
nePEeKTOB



price discrimination
LleHoBast TUCKpUMUHALIUSA

A monopolist may be able to engage in a policy of price
discrimination. This occurs when a firm charges a different price to
different groups of consumers for an identical good or service, for
reasons not associated with the costs of production. It 1s important to
stress that charging different prices for similar goods 1s not price
discrimination. For example, price discrimination does not does not
occur when a rail company charges a higher price for a first class
seat. This 1s because the price premium over a second-class seat can
be explained by differences in the cost of providing the service.

Ha priHKe B OCHOBHOM MOHOMOJIUCTBI TPOBOJAT MOJUTUKY [IEHOBON AUCKPUMHUHAIMU. JTO MPOUCXOJUT TOTIA,
Korma ¢upMa YCTAaHABIMBAET pa3JIMYHBIC II€HBI HMIACHTUYHBIX TOBApPOB WM YCIyT [JIs Pa3HBIX TPy
noTpeOuTeNeH, o MPUYMHAM, HE CBSI3aHHBIM C M3JIEP>KKaMH MTPOU3BOICTBRA.(T.€., TPOJAIOT OJMH U TO KE TOBAp
[0 Pa3auYHbIM IIeHaM) BaXHO OTMETUTh, YTO MHOIJA yCTAHABIMUBAIOTCS PA3IMYHbIC IIEHHI HA aHAJIOTUYHBIN
TOBAp HE MO LIEHOBOM JHWCKpUMUHALMU. Harmpumep, LeHOBas AUCKPUMHHALUS HE IPOUCXOIAUT, KOTHA
KEJIE3HOJIOPOXKHASI KOMIIAHUSI yCTaHABIMBAET 0Oo0Jiee BBICOKYIO IIEHY OWJIeTa 3a MepBOE MECTO Kiacca. ITO
OOBSICHSIETCS TEM, YTO B CTOMMOCTh OWJIETa BTOPOTO Kjacca BXOAWT Pa3HUIlA CTOMMOCTU TPEIOCTABISIEMbIX

YCIIYT.



