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• Bought on impuls

• HOOK cover page

• Personal Identity

• Personal relationship

• surveillance



Cover pages

Semiotics
The masthead – bold 
and simple
Bright colors
Articles – many colors 
and highlighted
Background – 1 colour

Stereotypical male 
interests 

Representation 



Manipulation

Signifier
Signified
Iconic 
Indexical
Symbolic
Discourse



referent



Ideas

• Women, clothes, food, 

alcohol, cars, body, how 

to be cool, attract 

female, money, 

experiences, interviews, 

web sites, music, easy 

life, advertisment



Values
• Clothes

• Be dominant

• Food and drinks

• Cars

• Women

• Masculinity 



Beliefs 
• Women should have sexy body

• Women are nothing

• Live life to the full

• Buy more stylish clothes

• Eat and drink more

• Buy good cars

• Have a good physical 

appearance





Ideology
• Patriarchy 

• Unrespectful behavior to 

women 

• Male degradation

• Capitalist

• Consumerism

• Stereotypes 



Advantages

• Goals

• Attitude

• Entertainment

• Globalized
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