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I IlepekAIOYEHHE KaHAAOB

250 Ay4YIIMX PO3HUYHBIX KOMIIQHUM MHUpPa



[lepcrieKTUBBI peTeAEpPOB HA MHUPOBOM
PBIHKE

B KpaTKOCPO4YHOM NnepcneKkTuBe:
-POCT BbIPYYKM 3a CYET AEMIUHra LeH
-NPEeCTMKHas 1 BbICOKOKIIacCcHasa npoaykumsa anga 6oratoro cnos

HacelneHnd

B monrocpo4yHoun nepcnekTuBe:
-pOCT Ha pa3BUTbIX PbIHKAX

-HOBbl€ BO3MOXHOCTU Ha pa3BNBALLINXCA PbIHKax



MupoBbi€ TEHOAECHIIUU B AEATEABHOCTHU
PETEUAEPOB:

0 AaanTaums K MECTHbIM MPeANOYTEHUSAM
1 HeaBumxuMocTb Kak obs3aTeAbHOE YCAOBME 3aKPEMAEHMS

1 MHorokaHaAbHbIM CcepBUC



Tpu KuTa ycrexa MOOHMABHBIX CEPBHUCOB:

01 YA0BCTBO MCNOAB30OBaHUA U MOTPEOUTEABCKUI OMbIT
0 3awmTa AAHHbIX U KOHPUAEHLIMAABHOCTD

0 AocTyn AAA COTPYAHUKOB U BU3HEC-NapTHEPOB



KpaTkasa ctatucTuka

* $3.94 TpAH — 0bWMI 0BbeM NpoAark

* $15.765 MApA — cpeaHUI pa3mep KOMMNaHUM

* $3.292 MAPA — MUHUMaABHBIM 06bEM NMpoAAXK

* 5.3% — coBoKynHbIM TeMn nNpupocTa obbema Npoaax

* 5.7% — 2005-2010 coBoKynHbIM TeMN NPUPOCTa 32 NATUAETHUM MEPUOA,
* 3.8% — coBOKyNHas peHTabeAbHOCTb

* 5.8% — coBOKynHbIM TeMn NpupocTa peHTabeAbHOCTH

* |.5 pa3 — coBokynHoe yBeAnyeHne obopoTa aKTMBOB

* 23.4% — AOAS BbIPYYKM OT MHOCTPaHHbIX OnepaLmi



10 raaBHBIX PO3HHUYIHBIX KOMIIaHHNH

1 Wal-Mart Us. 418,952 3.4% 4.0% 9.4% 2.3
2 Carrefour France 119,642 4.8% 0.6% 1.1% 1.7
3 Tesco UK. 92,171¢ 6.7% 4.4% 5.7% 13
4 Metro Germany 88,931 2.8% 1.4% 2.7% 19
5 Kroger us. 82,189 71% 1.4% 4.8% A5
6 Schwarz Germany 79,119¢ 9.4% n/a n/a nfa
7 Costco Us. 76,255 9.1% 1.7% 5.6% 33
8 The Home Depot U.s. 67,997 2.8% 49% 8.3% 17
9 Walgreen Co. U.s. 67,420 6.4% 3.1% 8.0% 26
10 Aldi Germany 67,112 5.2% n/a n/a
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PacnipeneaeHre mpoaak I10 peruoHaM
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XapaKTEPUCTUKH PETHOHOB

Top 250* 250 $15,765 23.4% 8.2 40.4%
Africa/Middle East 8 $5,713 15.0% 98 0.0%
Asla/Pacific 53 $10,527 10.4% 3.3 58.5%
Japan 38 $9,090 6.7% 26 68.4%
Europe 88 $17,302 38.9% 149 18.2%
France 13 $28,721 44.6% 303 0.0%
Germany 19 $22,969 42.6% 13.6 10.5%
UK. 15 $17,065 24.1% 16.6 20.0%
Latin America 10 $7,107 19.3% 21 50.0%
North America* 91 $19,165 14.3% 7.0 53.8%
usr- 81 $20,266 14.3% 7.6 49.4%




Q KO3 PUITUEHT

OTHOLUEeHUeE PbIHO‘-IHOﬁ KannmtaAmsauummn I'I)’6AM‘-IHOF1 KOMMaHNUN K CTOUMOCTHU
€€ MaTepUnaAbHbIX aKTUBOB

Coach, Inc. uU.s. 7.15
BIM Birlesik Magazalar A S. Turkey 5.81
H & M Hennes & Mauritz AB Sweden 5.67
Amazon.com, Inc. u.s. 5.30
Apple Inc. / Retall (Apple Stores) U.s. 4.69
CP ALL Public Company Limited Thalland 4.50
Inditex S.A. Spain 4.15
Dollar Tree, Inc. us. 4.05
Woolworths Holdings Limited South Africa 3.69
Tractor Supply Company U.s. 3.61



Q KO3(pPHUITUEHT II0 CTPpaHaM

Sweden 5.21
Turkey 1.54
us. 1.47
Chlle 1.42
South Africa 1.26
Russla 1.26
Australia LR
Mexico 1.04
Canada 0.82
Portugal 0.76
Brazil 0.73
UK. 0.68
France 0.67
Japan 0.38
Germany 0.32






