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Outline of the project presentation 
1. Introduction (executive summary)
2. Current marketing situation 
3. Marketing planning 
4. Target Market 
5. Marketing research and information 
6. Marketing Mix 
7. Budget Control part 



Why “vending machines”? 

1) To pay by cash+cards 

2) Daily necessities 

3) Low price of products 

4) Combination of many things 

5) Good for customer

6) Having better quality

7) Giving money back

Promotion 



The main mission or purpose 

Satisfy needs of 
people(easily and 

conveniently) 
To develop such 
kind of business 
in Kazakhstan 

To grow with 
people’s 

needs 



Current marketing situation 
Direct Competitors Indirect Competitors 

Vending machines in public places: schools, 
universities, clinics

Coffee machines 

Ice-cream machines(tutti frutti in 
Kazakhstan for example)

Small or bus stop shops



Microenvironment factors Macroenvironment factors 

The Company Demographic forces 

Suppliers Economic forces 

Marketing Intermediaries Natural forces 

Customers Technological forces 

Competitors Cultural forces 

Publics Political forces 









Target Market 








