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OcBiTHI moxxnuBocTi: «JlabopaTtopis KINMIM» B KHEY

Jlekuil, mancTep-knacu ta npeseHTadil;
Bi3Hec-Irpn Ta KOHKYypCu;
HaByanbHi nporpamu;

KoHcynbTtauil 3 npegcrtaBHUKaMu
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bisHec-irpu KIMTMI
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TpaHcdepTHe LiIHOYTBOPEHHA \ | /

s N KIMNMI™ npoBoanTb GidHec-irpu 3 ayauTy,

¥ CTyfeHT ocTaHHBOrO Kypey abo
BunyckHuk 2011-2013 pokis;
¥ 3HaELW aHrmincbKy MOBY Ta EKOHOMIKY;

cutting through complexity OpnanyHuin koHkypc KMMr Ko p n o p aT M B H M x ¢ i H a H ci B, H a

Mpiew npautoBaTti topuctom B KMMIF?

Xouell nepeBipUTH cs'l' 3HaHHA Ta Burpatu iPad? I'Op“ﬂ“ YH i Ta n onaTKOBi Te M aTM KW.

¥ B Kypci OCTaHHIX 3MiH y 3aKOHO1aBCTBI;

¥ nparHelu Bxe 3apa3 posnoyatu Kap'epy /
koHcynbTaHTa B KINMT;

¥ xouelwn sBurpaty iPad.

Bunpobyw cebe y Bupil i Keicy 3 TpaHcdepTHOro
uiHoyTBopeHHs Big KMMI™ B YkpaiHi!

KoHkypc «ManbyTtHsa YkpaiHa 2030»

ABTOpM HaWKpaLLMX pilleHb Ta Npe3eHTaLllii OTpUMalTh:

1_wmicue: iPad Ta rapaHToBaHy MOXUBICTb NOTPaNUTU Ha CTaXyBaHHS [10
'pynu TpaHcdepTHOro uiHoyTeopeHHa KINMI™ B YkpaiHi

1I_micue: mini iPad ta craxysanHs y KITMI™ B YkpaiHi

lll micue: craxysanHs y KIIMI™ B YkpaiHi

BikTOpyHK Ta 3maraHHs.

PEECTPALIA YYACHUKIB 3anponoHy# HaWKpallyi KOMeHTapi A0 Keicy Ha IOpPUANYHY TEMaTUKY

Ta oTpMMaii YyAoBi npu3m Bia KMMI!

PeecTpyiica oo 27 xoetHA 2013 p. Ha cauTi: XTO MOXe B3ATH y4acTL?
BunyckHuku 2010-2013 pokis Ta cTyeHTH 4-6 KypCis, AKi BUBYAIOTL NPaBo, BONOAIOTL
tp.kpmg.ua/game 3HIMIACLKOI0 MOBOK Ta MPIloTh NPO Kap'epy KPUCTa-KOHCYNbTaHTa B KIIMI — 0fiKil 3 Halkpawmx
PeecTpysa o 5 & MDXHaPOHUX KOHCYNbTALLAHUX KOMNHIi.

Binbue iHd %
Ha CTOPIH | bemory Ta 1) yBaHHA y KM

& E PMG Mparnelu nepeBipuTH daxosi aHaHHs 10 NIPOXOMDKEHHA PEKPYTUHTOBOTO BIAGOPY*
cutting through complexity Ta npocpeciitHi 3ai6HocTi? 0 nepemMory Ta b yBaHHA y KM
Yy KOHKypCi T2 iCTh yBaHHA y KM

Baxaew iX BAOCKOHaNWUTH Ta HabyTn

HOBMX 3a gonomoroto KNMIr? MPIELL CTATH

3a goamioso st Kpok 2 Kpok 3
Tonl kokypc KTMP™ came ans TeGel "g‘;:zi%m” i KOMeHTapi MpeseHTyi cBoi Mepemarai Ta

010 MOBOIO Ha | KOMeHTapi xypi KMMI™ | oTpumyii uyosi
Kon KypcC KnMmr g.ua, Ha piHani KoHKypCy y | npian B KITMI™.

Ao Miaroroska 2 NMCLMOBNX KOHKYPCHUX A THDC;: [ MEC ST MOGTHA 2013
H a 3 Ba H H’I Kpa I.HO |'0 30 Gepeansi pobirT Ta peccTpayin KoHkypcHoi
2014 p.  3asmeku (AoknagHiwe Ha www.kpmg.ua) xouxypc MOXHA 3HaITH Ha caiTi www.kpmg.ualcareers

cTyAeHTa B ranysi
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Ao IOnii Wyneru: +380 (44) 490 55 07, I micue: Craxysans B KMMI(3 moxnusicTio
graduate@kpmg.ua. nogansuworo npauesnawTysanHa) Ta iPad Air.

Il micye: Craxysanus B KIIMI (3 MoxnusicTio 1 4
noAankworo npauesnauwTysanns) Ta iPad mini. xBTHAL?

Il micue: Craxysanns 8 KTIMF (3 moxnmsicTio
MNEPEMATrAW TA
NOAANLLWOro NPaUeBNaWTyBaKHs) Ta 3POBM NEPLIMIA
HaBywHwku Audio-Technica ATH-T500. KPOK 10 MPIi!

KPMG Competition
“Future Ukraine 2030”

3asaHTaxyiiTe MonoxeHHs npo KoHkypc, 3 i
ABa KOHKYPCHI 3aBAaHHA Ta aHKeTy
Ha canTi kpmg.




OcBiTHI moXxxnuBocTi: KPMG Foundation for Graduates

«KPMG Foundation» - Lie TPbOXMICAYHUWN KYPC
OHJTaNH HaBYaHHA ONA CTYAEHTIB Ta BUMYCKHUKIB
BY3iB YKpalHun, HanpaBneHun Ha nigaBULLEHHS
npodeCiHOro piBHSA y4aCHWUKIB Ta Ha PO3BUTOK
HaBW4YOK, HEOBXiAHMX ANsa poboTn B MiXKHaApOOHiun
KOMMaHil.

[lporpama:

= Ayant Ta MCO3;

= [logaTku;

= [linoBa aHrnincbka MoBa;

= bi3Hec cTunb;

= KOMYHiKaTUBHI HaBUYKWU;
Ta 6araTo iHLwWoro.

KPMG

cutting through complexity

) BE3KOLLUTOBHUM
KPMG Foundation OHJ‘IAﬁH KYPC

3 MONEPEOHIN
MICALI BIABIP

MPOrPAMA: = MCO3

= MDKHAPOOHWI OBIK
* OCHOBU ONOAATKYBAHHSA
= BI3HEC AHIMIUCBKA MOBA
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Biaain no poo6orTi 3
nepcoHasnom

T: + 380 (44) 490 55 07
E: graduate@kpmg.ua



UTO Takoe B2B?



Business to Business

busHec busHecy



UTo Takoe B2C?



Business to Consumer

busHec ans Nortpedbutens



B2C




IMOoUUS







Direct sales Indirect sales




JInyHoe PeknamHoe
ooLLeHune coobLweHune




MapKeTuHr MapKeTUHr
OromKeT S OrooXKeT 555




B2B services — 5.8% B2C services — 11.0%
B2B products — 8.1% B2C products — 15.2%

of total revenue of total revenue




Less aggressive More aggressive




Y3kaqa LA LLinpokaa LIA




B2B MapKeTUHr Ha npumepe Bigd



KayecTBo ycnyru

CepBucHas nogaepxka

LieHHOCTWN
B2B

[1oroBopHbIe
oba3aTenbCcTBa

PeneBaHTHbIVN ONbIT




YTO camoe ueHHoe anga KPMG?






KTo LIA KPMG?
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CFO KpynHOW MeXayHapoaHOW

KOMMNaHNNA

* MBA

* |Phone

 bpeHOoBbLIe BeLLN

* KHurm no ousHecy

« PabotaeTt Hanpsimyto ¢ akUMOHEPOM



HaTtanbs

®enopoBHa
[ MaBHbIN DyxranTtep ¢ 6onbLWnMm

OnbITOM padboThl

« OTBeTCTBEHHas 1 BCce aenaetT cama

 Ha cTtone poTo AeTen 1N BHYKOB

* JItobut OkcaHy Map4yeHko

« XOPOLLUO roTOBUT U yrowlaeTt nuporamu Ha
pabore

* He nobut ayantopos



MIHCTpPYMEHTbI MapKeTuHra gn4
KPMG



ATL




KoHepeHunn/cemmHa
Pbl

- CtaTtbu/nybnukaymnm

(below-the-line)

HOBOCTHbIE pacChINKK

[lepcoHanbHbIE
BCTpeYn




Kakne MHCTPYMEHTbI MOXET
ncnonb3oBatb KPMG?



3a4yeM HyXeH KPMG B2C?



Kakne KoMnaHUmM NCnonb3yoT
B2C n B2B?



Cnacmnbo 3a BHMMmaHue!



UpuHa berma
KPMG B YKpauHe

T: + 380 (44) 490 55 07
E: ibegma@kpmg.ua



